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P R I N
T E D

WHEN IT COMES TO MEDIA, WE LIKE TO STAND OUT



Since 2004, we’ve had the 
same objective; marrying 
traditional print with a 
modern approach to media 
and marketing. 2016 will also 
see us adding a new brand 
and growing our digital 
footprint for the first time, 
adding to our established 
places property portal.
Gallery, our flagship title, is the 
longest running independent 
periodical in the channel islands. 
Our other publications have grown 
to compliment Gallery’s lifestyle 
focus; each having defined their 
own market sector. Over the 
following pages you can learn 
more about each publication, 

its ethos, dates and details of 
publication along with rates and 
booking packages. 

We take a flexible, open approach 
to client relationships and love 
working to accomplish clients’ 
communication objectives through 
all our titles. We create beautiful 
publications and communication for 
clients and individuals wishing to 
adopt a similar approach. 

Factory is the both the brand name 
we use to cover all our projects 
and client work but it’s also where 
we live; a turn of the (last) century 
former industrial barn on Minden 
Street. Call in and we’ll be happy 
to talk to you about magazines, 
marketing, media and just about 
anything else interesting..

M A T
T E R S

PRINTED MATTERS



To find out more or book your placement in our publications please call Ceri on 01534 8111004

Gallery has spent over a decade putting some 
style into ‘lifestyle’ magazines. It started as 
a means of offering a better quality media for 
forward thinking Jersey brands. 

Our focus is on creating a magazine that is more stylish and better 
produced than the competition, offering a media platform that 
provides better customer service to our clients. It is hard to be all 
things to all people but by maintaining a fresh editorial tone of 
voice through specialist, organised sections, Gallery tries harder 
than most.  Our mission is to provide engaging content for culture 
vultures, fashionistas, gadget freaks, petrolheads, style icons, and 
business movers and shakers alike.  

If you want to talk to forward thinking consumers, 
do it with Gallery.
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EVENTS

Invitation Evening - 
The Drift Bar
THE ROYAL YACHT 
THURSDAY 5TH JUNE 

Warmly welcomed by host Kate Taylor, 
invited guests were treated to stunning 
cocktails by the Drift bars equally charming 
staff. Newly refurbished, The Drift lounge 
bar has had an impressive makeover. 

Make like Mahiki ... book a VIP booth with 
friends, order a cocktail chest for eight or 12 
people, and be prepared for its surprising 
grand entrance !! 

Parslows Summer Drinks 
JERSEY MUSEUM 
FRIDAY 6TH JUNE

 

The sun shone brightly on local law firm 
Parslows third birthday celebrations at the 
Jersey Museum this month.
 
150 guests were treated to canapés and 
champagne from Harpers catering, with 
music provided by Brian White and co.

Advocate Rebecca Morley-Kirk said ‘we 
are so fortunate to have the support of our 
friends, colleagues and clients, and wanted 
to show our gratitude for making Parslows 
a success. The beautiful weather is an 
added bonus!’

Roast Opening
ROAST, SAND STREET
FRIDAY 6 JUNE 2014 

 

It was all gravy for the launch of Sand 
Street’s newest all-day eatery, Roast, last 
month. The rustic rotisserie chicken 
restaurant and takeout welcomed friends and 
supporters for a first taste of the laid-back 
menu, which includes brioche bun burgers, 
breakfasts, ribs, roast chicken and sides. 

Roast’s branding is by The Observatory and 
the bistro-style café features reclaimed wood 
walls and copper lettering built by owner 
Mark Cilliers. He said: ‘I’m delighted to be 
opening Roast and I look forward to sharing 
the new menu with our customers.’ 

Skipton Open Studios 2014 
Private View 
CCA GALLERIES INTERNATIONAL

FRIDAY 20TH JUNE

Skipton Open Studios 2014 kicked off 
with a taster exhibition at CCA Galleries 
International. Tap dancers Scott Douglas 
and David Gouedard, together with the 
Optimistic Voices, welcomed guests as they 
arrived. Work exhibited included pieces 
by Nicholas Romeril, Ian Rolls, Matt Falle, 
Fenby Miskin and Kerry-Jane Warner. 

Sponsored by Skipton International and 
delivered by the Jersey Arts Trust, this 
year marks the seventh year of the Open 
Studios where 53 artists will be opening up 
their places of work to the public. The event 
continues until Sunday 6th July.

Saskia lace jumpsuit, Phase Eight, De Gruchy, £110
Peep toe court shoe, Moda in Pelle, De Gruchy, £53.95

Photography:  
Mark Stephenson

Make up: CDC Make Up 
Hair: Amie at Fabriah 

Model: Andrea 
Assistants: Emma Long  

and Lucy Stephenson 
Location: Rojo
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FASHION FASHION  
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After the success of last year’s 
Animal Art show, Matt’s work has 
been selected to feature again 
this year for a group exhibition 
in Chelsea. The art on show is 
exclusively the subject of animals, 
featuring the work of selected 
painters and sculptors.

“I’m very pleased my animal art has 
been selected. Depicting animals is a 
subject that I find very inspiring. There 
are many characteristics and qualities 
in animals, which I choose to portray in 
a simplistic way, using just outline and 
colour to create a visual message. My 
animal pictures caught the attention last 
year of an international media company 
with the outcome of a private exhibition 
in their offices in central London. Doing a 
solo exhibition of my animal paintings is 
something I would like to work towards in 
the future.”

The group exhibition ‘Gifted’ - curated by 
the Animal Art Fair, is on from the 4-24 
December at the Chart Gallery, the ideal 
location as it is a converted animal stables, 
right in the heart of Chelsea!

Chart Gallery, 62 Old Church St. 
Chelsea, London.

Above: ‘Man With Dog’  
Below: ‘Fosa-Pounce!’

What does it take to translate a moment in time into an iconic 
image in a split-second? Just ask Matt Porteous the talented Jersey 
photographer who’s just been named Professional Photographer’s, UK 
Wedding Photographer of the Year for this image, taken here in Jersey. 

MATT FALLE
DISPLAYED IN 
CHELSEA

‘Lee and Michelle’s wedding was in the summer of this year, at Gorey Castle and Victoria College’s Great 
Hall, where this shot was taken. When it came to the couple’s first dance, the sun was in exactly the right 
place and these incredible god rays were streaming through the window. I asked the Delta AV team to fill 
the hall with smoke and took this shot. It’s special when everything comes together, a beautiful location, 

a stunning couple surrounded by their friends, a unique emotional moment and that amazing light.’
- Matt Porteous

WINNING SHOT

Matt Porteous Photography  | mattporteousphotos.co.uk

‘To me, shooting the perfect wedding 
picture isn’t just about how the day looked, 
but how it felt. That’s why I love this image 
- it’s informal but captures the emotional 
intensity of the moment.’ 

In photography terms, this national award is 
up there with a BAFTA or a Brit award - an 
incredible achievement for a photographer 
who has developed his own unique winning 
style without any formal training. 

‘I started taking photographs in my 
early teens, then became a full-time 
photographer in my late twenties. My style’s 
quite different from the traditional idea of 
wedding photos, it’s about authenticity and 
emotion, capturing the true personalities 
and the colour of each wedding. I never 
have a set way of shooting. Every couple 
is different and it’s important that we 
connect. After all, my role is a storyteller, 
focusing on the story of their day, with all 
its atmosphere, fun and beauty. It’s always a 

pleasure when I work with couples who give 
me the freedom to be creative and capture 
the natural emotions of their wedding.’  

What’s the next step? ‘I’ve been fortunate 
enough to work on a number of destination 
weddings with some great couples and 
there’s something very special about 
photographing abroad. Travel is something 
I love, and I find so much visual inspiration 
from arriving in a new location. Your senses 
are alive and that energy and heightened 
awareness translates into creative imagery 
which really captures the unique details of 
the wedding day. There’s definitely a trend 
developing towards destination weddings, 
and I’m looking forward to photographing 
more unique events like these in the future.”

If you’re into art in Jersey or if you’re a Bean Around the World 
dweller you may well recognise some of the images here. 

Tabitha Wrigley is a freelance artist based in Jersey. She’s featured in Gallery a few 
times but this is the first time we’ve featured her amazing intricate pen drawn designs. 
Photographs of animals that she takes when travelling provide stimulus for her work, 
drawn using a 0.5mm ball point ink pen. Whilst intricate in nature, the effect is a strong 
bold design across the whole body of work. 

Look out for Tabi’s work in the 69 Halkett Street Gallery. 
You can see more at www.tabithawrigley.tumblr.com/

BLACK AND WHITE AND WILD ALL OVER
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APPETITEAPPETITE RESTAURANT REVIEW

Hugo’s concept is one of super cool style 
with a quirky edge. The visual side of 
things is evident the moment you step 
through the door, where you’re met by an 
abundance of nicely scuffed floorboards, 
appealing abstract daubs on the distressed 
walls, mismatched chairs, retro lighting 
and a definite eclectic style. The tables 
have been attired with eccentric teapots 
brandishing sprigs of sweet smelling 
rosemary and daintily displayed salt and 
pepper pots, whilst the alfresco area is set 
upon a sea of faux green grass. With its 
diverse décor and cleverly thought out 
layout (nooks, crannies and screened off 
areas) Hugo’s is guaranteed to tempt even 
the most discerning of diners.
 
For starters, we opt for the mezze board 
– an enticing, savoury collaboration of 
slow braised chickpeas and onions, mixed 

olives with chunks of creamy feta, a juicy 
tangy tomato and basil salsa, rich tzatziki 
and a melt-in-the-mouth rouille – served 
alongside several slabs of chargrilled flat 
bread, it’s the perfect sharing dish.
 
Next up, the main affair. With so many 
desirable dishes on the menu, you’d be 
forgiven for wanting to try them all! When 
we ask our server for suggestions, we’re 
simply informed ‘everything is good!’ 
Although he does give us a heads up on the 
spatchcock baby chicken straight from the 
grill, which so we’re told, has been ordered 
numerous times in the past week alone, 
often by the same customers!
 
With this is mind; my partner (rightly so) 
opts for Hugo’s already famous dish, which 
arrives blitzed in lashings of fiery piri piri 
sauce and is accompanied by various sides 

peeking out of plant pot style serving 
pots. I myself opt for the blackened Cajun 
tuna – another option from the grill. Both 
dishes come with a choice of buttery baby 
potatoes, garlic-infused mash or chunky 
chips, along with a dressed salad or 
seasonal vegetables.
 
The chicken leaves the plate almost before 
it’s arrived (a definite sign of a tasty meal), 
whilst the tuna steak, which is cooked to 
perfection, melts in the mouth, the tangy, 
sweet flavours of the Cajun spice dancing 
on the tongue.
 
For dessert, we opt for the Chef’s 
recommendations – Earl Grey panna cotta 
with lavender shortbread and freshly made 
mini cinnamon doughnuts, served with a 
pot of deliciously rich dark chocolate sauce.
 

JERSEY’S ‘FOODIEST’ FOODIES ARE NO DOUBT BUSY CARVING A PATHWAY TO THE NEWLY 
ESTABLISHED ‘HUGO’S’ – A UNIQUE STORE, EATERY AND RETRO BAR BANG IN THE CENTRE OF TOWN. 
UNLIKE ANYWHERE ELSE ON THE ISLAND, IT’S HERE YOU’LL FIND A KITSCH ESTABLISHMENT BRIMMING 
WITH LAUGHTER, AMBIENCE AND A MENU TO MATCH.

Hugo’s, Halkett Street, St Helier
01534 724065/www.liberationgroup.com/pubs/hugos
 
Al fresco dining – Afternoon tea – Complimentary WiFi – Locally brewed ales – 
Families welcome – Parties & functions up to 120 people 
Opening times: 10am – 11pm (Daily)

Asides from an array of enticing dinner 
options, Hugo’s Eatery also caters to 
those searching for something that little 
bit different for a breakfast or lunch 
engagement – or for that matter – anything 
in between. Breakfast, which is available 
until 12 noon, comprises various dishes 
encompassing everything from healthy 
porridge drizzled in heather honey to the 
full works (a full English at its best). Lunch 
offerings include an array of delectable 
small plates, freshly prepared sandwiches, 
wraps and pittas.
 
And that’s not all; Hugo’s is also home to 
‘Hugo’s Bar’, the backdrop to a great range 
of beers, including the locally brewed 
Liberation Ale and Liberation Craft Ale. 
Patrons with less of a lager palette will 
welcome the varied selection of chilled 
wines and rich reds – which are served both 
by the glass and carafe.

Hugo’s Store, another addition to this 
establishment’s already impressive 
blueprint retails a fine selection of chutneys 
(Liberation Ale Chutney), jams (Little Miss 
Piggy’s Jam), appetisers (Perello Olives), 
oils (Nunez de Prado EV Olive Oil) and 
ales (Liberation Ale Gift Packs) to name 
just a few – all of which allow diners to take 
home a little of the Hugo experience.
 
All in all, Hugo’s combines a fine-dining 
accomplishment with an easy-going charm 
– regardless of whether you’re looking 
for an alfresco lunch, a scrumptious 
afternoon tea (available in both a ladies 
and gentleman’s variety – whereby the 
latter version switches finger sandwiches 
for black pudding and chorizo scotch eggs 
and swaps warm scones for hot Jersey 
buttered toast), a great sandwich or a 
relaxing candlelit supper for two (priced at 
just £17.50 per person including wine) – it’s 
perfect for any occasion!

WHEN WE ASK OUR SERVER FOR SUGGESTIONS, WE’RE 
SIMPLY INFORMED ‘EVERYTHING IS GOOD!’ ALTHOUGH HE 
DOES GIVE US A HEADS UP ON THE SPATCHCOCK BABY 
CHICKEN STRAIGHT FROM THE GRILL, WHICH SO WE’RE 
TOLD, HAS BEEN ORDERED NUMEROUS TIMES IN THE PAST 
WEEK ALONE, OFTEN BY THE SAME CUSTOMERS!
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HARDWAREHARDWARE

The Aston Martin Vantage 
sounds like a sports car 
and isn’t afraid to show 

off its beautiful voice. 
The car feels aggressive 
yet suitably tailored; like 
a gentrified Mike Tyson, 
or the roaring MGM lion 

dressed head to toe in an 
Armani suit.

Noting that the car was equipped with the 
Clubsport graphics pack and what seemed 
like a very low front carbon fibre splitter 
and diffuser, I approached some threatening 
looking speed humps at the back of Admiral 
Park at very low speed. Having not caused any 
excessive damage to the car, we were off. 

THE RIDE 
To begin with, I decided to drive the car in 
automatic to get a feel for its gear ratios. I 
tucked myself snuggly into the race inspired 
Kevlar® seats, gently nudging the accelerator 
with my suede driving loafers, which were 
chosen especially for the occasion. 0-25 
was instantaneous and reminded me to 
check the brakes. I took comfort that the 
car had ventilated grooved disc brakes, 
anti-lock braking system (ABS), Dynamic 
stability control (DSC), electronic brakeforce 
distribution (EBD), emergency brake assist 
(EBA) and traction control (TC), all of which 
are designed to slow you down safely – and 
they work extremely well.

It is fair to say that I didn’t push the Aston 
Martin N430 to its limits through Saturday 
morning traffic along Les Banques, but even 
at low speed it was a spectacular drive. The 
handling was crisp and responsive, giving 
a very direct ride which one would expect 
from such a marque. In automatic mode, the 
accelerator takes some getting used to – it 
demands your attention and I was assured 
that Aston Martin driving courses (offered by 
Gaydon HQ) educate budding track drivers on 
how to best feather the accelerator to achieve 
best performance. The stiff chassis and low 

race-like driving position adds to the feeling 
of precision when taking a corner.

This car forces you to engage with it on 
multiple levels. At high revs, the sports 
exhaust produced some (dare I say it) 
‘Ferrari-esque’ notes coming from the rear 
emitter, ensuring that the driver is immersed 
in the experience. My favourite thing about 
the N430 was the noise it produced – the 
engineers clearly had paid a lot of attention 
to its proposed demographic. The Aston 
Martin Vantage sounds like a sports car and 
isn’t afraid to show off its beautiful voice. The 
car feels aggressive yet suitably tailored; like 
a gentrified Mike Tyson, or the roaring MGM 
lion dressed head to toe in an Armani suit.

THE LOOK 
The designers at Aston face a similar 
challenge to those at Porsche (with the 911), 
not wanting to upset their loyal customer 
base by changing the fundamental styling of 
the vehicle but wanting to take it forward. To 
make it more distinguishable as a Clubsport 
Coupe, the unique ‘ClubSport Graphics Pack’ 
is a matter of taste. For example, the grille 
surround, mirror caps, rear diffuser blade 
and ‘cant rails’ (rooflines) can be painted in 
the options of green/yellow, blue/red, black/
silver, white/red and silver/white, suggesting 
that the designers had run out of ideas on 
how to jazz up the current model. On the 
model driven, the aforementioned options are 
painted in black and silver which works well 
with the additional carbon fibre specifications 
- giving strong hints that this car would be 
comfortable on a track with the carbon fibre 

weight benefits contributing to a 20kg overall 
load saving compared to a V8 Vantage.

The interior is luxurious yet sporty and the 
Aston Martin square key in the centre console 
remains a positive novelty. A minor criticism 
of the older Astons was that the Satellite 
Navigation system was temperamental at 
best; this time the unit is powered by Garmin 
to ensure that you find your way from home 
to that great Indian at L’Eree and back. This 
car competes in the same space as the 911 
Carrera S, BMW M6 and Audi R8 providing 
a very attractive quandary for the discerning 
customer. As you would expect, Aston Martin 
offer a wide range of personalisation options, 
which are carefully prepared by hand to 
your specification. This model of heritage, 
refinement and raw power can be yours for 
£93,812, available at Jacksons.

My advice? Work hard at school kids.

The Progressive 
Gentleman’s Choice

T he words “I should have worked harder 
at school” kept ringing in my ears as 
I depressed the large ‘D’ button on 

the dashboard, putting the car into drive. 
I’d driven a Vantage before, but this was no 
ordinary Aston Martin - this was the N430! 
An incredible vehicle that packs a 4.7 litre 
V8 engine and will propel you from 0-62 in a 
sharp 4.8 seconds with a top speed of 190mph!

EVENTS 
Gallery is a gallery of the island, after 
all. We cover charity, corporate and 
nightlife.

FASHION
Style defining shoots, using local 
photographers, stylists and retailers.

CULTURE
Covering art, photography, illustration, 
cultural events and celebrating 
creativity.

APPETITE
Foodie features, reviews and 
recipies, in conjunction with our 
Appetite publication

PLACES
Our Places supplement profiles 
property, homes for sale and interiors 
features.

HARDWARE
The magazine section for gadgets, 
devices and all things motoring and 
technical.



space single booking 3 month 6 month 11 annual annual prepay

Full Page 1350 1215 1148 1013 908

Half Page 715 644 608 536 481

Quarter Page 375 338 319 281 253

Double Page Spread 1995 1796 1696 1496 1350

Inside Front Cover 1895 1706 1611 1421 1279

Inside Front DPS 1995 1796 1696 1496 1421

Inside Back 1595 1436 1356 1196 1065

Back Cover 2275 2048 1934 1706 1550

Advertorial Spread 1975 1778 1679 1481 1336

Advertorial Page 1350 1215 1148 1013 908

Advertorial Column 415 374 353 311 281

Intro Banner 415 374 353 311 281

Divider Solus 525 472 446 394 353

Nightlife Banner 415 374 353 311 281

Directory 69 62 59 52 46

S TA N D A R D  R AT E  C A R D  A N D  B O O K I N G  D I S C O U N T S

Media agency discount 10%   |  Charity / non-profit making discount 40% | Strategic Partner rate 50%All prices subject to 5% GST

Jersey’s premium periodical

A N N U A L  P R E PA I D  PA C K A G E S

3 quarter 11 directory Quarter Page Total

rate card cost £1125 £759 £375 £2299
package rate £843 £572 free £1415

additional package saving £884

6 quarter 11 directory Half Page Total

rate card cost £2350 £759 £715 £3824
package rate £1686 £572 free £2258

additional package saving £1566

3 full / 6 half 11 directory Double Page Total

rate card cost £4050 £759 £1895 £6704
package rate £3039 £572 free £3609

additional package saving £3095   

STARTUP

SIX HITS

PRESENCE

x6

x3 x11

x6
or

x11

x11



To find out more or book your placement in our publications please call Ceri on 01534 8111006

T H E  M E D I A  R A C E

TA R G E T I N G

Gallery’s mission to ‘educate, amuse 
and entertain’ isn’t exclusive or  

prejudice. 

We don’t believe age or income should dictate 
enjoyment. Whether you’re 18 or 80, if you have 

a sense of humour and an interest in popular 
culture, we hope you’ll find something you like 

in Gallery. Our pull distribution means our 
readership are ‘opt in’ readers. Our readers 

choose Gallery because they love it, and that’s 
why we love them. From CEOs to OAPs, VIPs to 

MIAs, Gallery appeals across the board. 

When you communicate with a gallery reader, 
you do so in a magazine they have chosen 

over others, creating the best environment for 
effective marketing messages.

Elements that aid impact Magazine A Magazine B  Gallery  

Consistent Editorial Sections 

Relevant ad placement

Right page advertising only

Market leading production

50 stand distribution network

Rate Card full page £1500 £1950 £1275

Copies produced 6000 8000 10000

WHO IS GALLERY’S TARGET AUDIENCE?

YOU ARE...
WE DISTRIBUTE 10,000 EDITIONS

TO 32,000 READERS

People consider Gallery the more youthful 
of the Island magazines but really we’re 
about attitude rather than age. 

We know plenty of stylish septegenarians and 
have loyal readers from 18 to 80. Whilst the local 
paper also covers a wide socio-demographic 
cross section it cannot match magazine 
production quality. Off Island produced 
magazines are off the pulse and magazines 
targeting the older audience only seem fit for 
stairlift users.  Our targeted distribution, rather 
than a blanket, non targeted approach also 
means people want to read what we produce. Get 
more, choose Gallery.

A successful advertising medium 
doesn’t need to be shoved up 
people’s noses to be effective. 

Whilst other people door drop and claim huge 
print runs, we try and get it just right.  We’ve 
carried our research on varying our volume 

and with a core target audience of 18,000 (Our 
key 20-50 demographic) and a read-on rate 

of 2-3, 10,000 is the golden number. Sure, we 
could print more to cater to schoolchildren and 

pensioners but they’re not our audience. 

With buy up from teens and buy down from 
style conscious silver surfers creates the perfect 

volume. We hate waste and to throw away a 
magazine that has cost us £3.00 to produce 

would break our hearts! Instead, we print the 
perfect amount, place them in the best places 
and let people look forward to picking us up.

 

Considering the size, disposable income and 
attractiveness of our core audience it surprises us that we 
offer the most competitive page rate of any quality title. 



Gallery and its supplements are A4 in size with standard sizes shown below. Advertisements 
should be supplied as high resolution (300DPI) PDFs or JPGs.

A D V E R T O R I A LD I R E C T O R Y

Double Page 
Advertorial 

Spread  
800

words
10 images

Full 
Page
Adv. 
500 

words 
6 images

Column 
Adv.
250 

words
2 images

A space for a whole year? 
Combining an image of your 
business, a write up and logo, 
the directory is a long term 
promotional space that can 
provide a reference point all 
year. It’s amazing what people 

remember when they see it 
every month!

A picture speaks a 
thousand words but 

sometimes we know you 
want to talk.

Advertorial copy can be 
supplied from your team 

or PR agency. Alternatively,  
editorial content can be 

produced by our writers at 
Factory. This content is then 
designed in our house style 
and proofed by the client 
to be presented within the 

magazine.

Address 
Address 2 
Phone Number 
Website 
Email

Logo ideally vector or 
300 pixels wide

Image of your product or service

600 pixels x 400 pixels

Company Name 
Use this space to include 60 words about your 
business describing why our readers might want to 
get in touch with you. There is room to say quite a bit 
as you can see. Possibly even a sentence to spare to 
add a bit more information. If you’d like you can use 
a bold statement at the end as a call to action.

A D V E R T I S E M E N T  D I M E N S I O N S

Full Page 
210 x 297mm 
plus 3mm bleed

Full Page Inset
190 x 277mm

Double Page Spread 
420 x 297 mm 

plus 3mm bleed

Half Page 
Landscape

190 x 137mm

Divider Banner
190 x 60 mm

Quarter 
Page 
93 x 

137mm

Half 
Page 

Portrait 
93 x 
277 
mm

Month # Theme

February 126 Solo

March 127 Partnerships

April 128 Appetite

May 129 Micro

June 130 Create

July 131 The Great 
Outdoors

August 132 Speed

September 133 Urban

October 134 Collective

November 135 Bright

December 136 Reflective

T H E M E S

Each issue is presented on a 
theme that allows us to create 

a structured and engaging 
issue each month. If you have 

ideas for a feature that fits, 
simply let us know. 

Work on an issue begins as soon as the last one goes off to print. 
Planning takes place on the 1st until the 10th, which is our editorial 

deadline for contributions. Between the 10th and 17th we’re compiling 
content and with all ads in on the 17th we’re ready to design and print! 

EDITORIAL ARTWORK

10th 17th

D E A D L I N E S



To find out more or book your placement in our publications please call Ceri on 01534 8111008

There’s never a bad time to recruit new talent. 
Gallery magazine’s triannual careers specials 
have proved popular with both clients and 
readers. Gallery works with Careers Jersey on 
distribution of Gradu8 editions.

Graduates are facing a tough employment marketplace. We feel that 
learning about the graduate training programmes and professional 
qualifications that are available now, will hopefully present a positive 
image and encourage the students to identify and pursue a career 
with organisations that are investing in their staff. New graduate 
talent is the lifeblood of your future growth. Show the new intake what 
it’s like to work with you. Gallery provides a great, cost-effective 
way of connecting with the jobseeker. Our readers trust the 
magazine as being a truly contemporary medium that appeals to 
professionals, aspiring professionals and people ‘on the up’. Of 
course, if you’re looking for staff that are already based here, this is 
a great way to communicating with them too.
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What made you choose the company you work for?
Once I’d decided on a career in accountancy, I started researching into 
the ‘Big 4’ and begun the application processes for graduates. From my 
first interview KPMG stood out to me, it was clearly a ‘people’ company 
who really cared about their employees and there was great opportunity 
for rapid progression, as well as international secondments. Speaking 
to friends who also worked for the firm confirmed this further, and I also 
learnt about the great social aspects of KPMG. With hindsight, KPMG 
was completely the right decision for me.

What sort of professional training do you take?
I completed my ICAEW exams in November 2013, becoming a Chartered 
Accountant. The qualification consists of 15 exams taken over a period of 
2-3 years and is fully supported by KPMG as part of a training contract. 
We are taught at BPP, usually in blocks of 2-3 weeks at a time, who are 
also fantastic at providing all the help and support you need to see you 
through the qualification. To top it off, in October 2014 I was awarded the 
JSCCA award for achieving the highest marks in ICAEW finals in 2013, 
this being the 3rd year in a row a KPMG student has won this award.

What do you do on an average day?
As I work in audit, I have a diverse portfolio of clients I work with, 
meaning no two days are the same. Teams I in-charge vary in size, and 
I have clients ranging from Charities to Private Equity, meaning great 
exposure to different types of industry. We often work from clients 
offices too which means you are constantly meeting new people and 
coming across new challenges, keeping the job fresh and exciting. There 
are plenty of social events organised at KPMG too, so hopefully the 
typical week would involve one of these.

What is your next step?
Working in audit at KPMG has given me a great start to my career, and 
allowed me to experience industry in a way which few other jobs would. 
The ICAEW qualification is so flexible and well recognised, it doesn’t 
necessarily tie you to a career in audit or even accountancy, and as a 
result there are so many options open when you become qualified. I am 
currently deciding whether to stay in audit or move into industry, with 
consultancy or possibly a secondment abroad being areas I am keen to 
explore further.

What advice would you give to yourself as a graduate 
considering the experience you have now?
I’d tell myself to be prepared. Training to become a Chartered 
Accountant was a lot more challenging that I initially expected, but so 
rewarding once you finally get there. I’d also tell anyone starting their 
first job from school or university not to be worried; everyone you are 
working with is there to help and has been in your position, so embrace 
the all the help and opportunities you can get your hands on.

HEIDI
TIREL
AUDIT ASSISTANT MANAGER AT KPMG

Age: 26
Uni attended: University of Brighton
Course undertaken: 
BA (hons) Business Management with Marketing
What did you want to be when you were 8? 
To be like my Dad and work in a bank!
Favourite way to relax: Crossfit
Favourite possession: My Shih-Tzu, Terrance

MORE ABOUT KPMG
A leading accountancy practice, with offices based in Jersey and Guernsey, 
KPMG in the Channel Islands is a locally owned independent member firm 
of the KPMG network, affiliated with KPMG International. KPMG provides 
audit, tax and financial advisory services through talented professionals whose 
aim is to deliver the highest service and value to our clients. KPMG’s global 
network enables us to draw on our international resources and skills to meet 
our clients’ needs. Fundamental to KPMG’s approach is our focus on industry 
sectors. Our vision is simple, to turn knowledge into value for the benefit of 
our clients, people and our capital markets. www.kpmg.com/channelislands 

FOR MORE INFORMATION CONTACT: 
If you think you’d like to pursue a career at KPMG, 
get in contact with Louise on 608472 or email 
lcarrington@kpmg.com

“KPMG offers great support, 
excellent training, early responsibility, 
competitive benefits and 
fascinating clients. These are just 
some of the factors that make us an 
employer of choice for both students 
and experienced professionals.” 
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MAKE YOUR CV
STAND OUT

MORE ABOUT PARK
Park is a friendly and approachable recruitment agency, which specialises in 
placing professional candidates in permanent, contract and temporary jobs 
that they will love, providing advice, guidance and training every step of the 
way. Park also o� ers a tailor-made service to graduates and school leavers, 
guiding them through the process of securing their fi rst job.

Gemma Rawlings, who heads up graduate recruitment at Park gives us some hints 
and tips about how to make your CV stand out from the crowd!

HINTS & TIPS 
Always type your CV and covering letter unless you are requested not to.

Use your own words rather than formal long-winded clichés and always 
write your CV in the third person.

Spell-check and then double-check your spelling and grammar. 

Print out the job description and keep it beside you when you write your CV. 
This will really help you stick to the requirements of the role. 

Sell your key skills but do not lie. 

Avoid any time gaps 

Avoid the witty email address that amuses you but may not 
amuse an employer e.g. hotlegs@…

A CV (Curriculum Vitae) is a ‘story of your 
life’.  It’s a summary of your academic and work 
history and achievements. In essence your CV 
is a sales pitch – a powerful marketing tool that 
should be carefully crafted to ‘sell’ your skills 
and experiences to a potential employer. With 
competition in the graduate job market high you 
will have just 30 seconds to impress the recruiter 
and secure that all important interview so you 
have to ensure that your CV is more appealing 
and attractive than the rest.

An employer is not only looking for what skills 
you possess, they want to know what kind of 
person you are – what makes you tick and how 
you will fi t into their company. Your personal 
profi le is   therefore really important and should 
capture the reader’s interest and entice them 
to read on. Consisting of 50 to 80 words, and 
written in the third person (a more professional 
style), your personal profi le should summarise 
your career status, progression, success and 
areas of expertise whilst also providing an 
insight into your workplace characteristics and 
refl ecting a little of your personality. 

The easiest way to write a personal profi le is to 
think of fi ve to 10 skills that you have developed 
that would be most applicable in the new role 
for which you are applying – some examples of 
these might be   ‘communication, infl uencing,   
decision making, time management or 
negotiating skills’. 

Consider what motivates you and your key 
strengths and include these in your personal 

profi le but remember to , compare them   with 
what the company is looking for. If your 
strengths di� er too much from those detailed in 
the job description or person specifi cation  you 
may have to rethink whether the job is a viable 
option for you.

The section on your achievements and 
accomplishments  is your shop window – a way 
to sell yourself – and should therefore include 
strong, impressive statements. Refer to facts, 
fi gures and timescales - prospective employers 
look for quantitative information such as hard 
facts, rather than vague claims.

Your education and qualifi cations should be 
displayed accurately and honestly. Don’t be 
fooled into thinking a prospective employer 
won’t know if you stretch the truth – this could 
jeopardise your chances of success. As well as 
qualifi cations achieved at school or college, 
add in details of any relevant courses you 
have attended.

Your career history should start with your 
current or most recent job and end with 
your fi rst. Again, it is advisable to give 
some thought to the way your present this 
information, including responsibilities and 
duties as well as the company’s name, your 
job title and your starting and fi nishing dates. 

This will give a potential employer a general 
overview of your skills and responsibilities. 
Don’t shy away from including details of jobs 
such as bar work or working in a shop as these 
demonstrate that you are able to work in a 
team and deal with customers.

A covering letter is a vital part of your CV. It’s 
the fi rst thing the potential employer will see 
and should never simply state ‘please fi nd CV 
attached’. Keep in your mind at all times that an 
employer wants to get to know you and often, 
with sometimes dozens of applications to look 
through, your covering letter could be the thing 
that makes you stand out from the rest. Point the 
reader towards your strengths, refer to qualities 
you have that are suitable to the job advertised 
and make statements about why you are the 
stand out candidate  for that post.

Don’t shy away from including details of jobs such as bar 
work or working in a shop as these demonstrate that you are 
able to work in a team and deal with customers.

THE GRADU8 EMPLOYEE SPREAD
Your Gradu8 package includes an interview with a staff member alongside a 
photograph taken at our studio. It also includes a company profile and contact 
details along with a quote from a key staff member.

DPS STAFF FEATURE
full page, full colour advertisement
right hand page unless otherwise requested

DAY IN THE LIFE
Some clients prefer this approach with 
a full rundown of an employee’s day.

GALLERY SPEAKS TO RECENT GRADUATES ABOUT THEIR MOVE 
TO THE WORKING WORLD, WHAT MOTIVATES THEM AND WHAT 

ADVICE THEY’D GIVE TO THOSE THAT ARE NEW TO JERSEY’S 
TOP COMPANIES. WE ALSO CAUGHT UP WITH A RECRUITMENT 

CONSULTANT TO HEAR ABOUT THEIR ADVICE FOR GRADUATES.

F E AT U R E  A N D  I N C L U S I O N  E X A M P L E S

O V E R V I E W

SUPPLEMENTS



space single 

booking

Annual

3 bookings

Annual saving

Gradu8 package A
Full Page Advertisement + Editorial Page

1350 1215 405

Gradu8 package B: 
DPS Staff Feature 1550 1395 465

Gradu8 package C: 
Day in the life 1350 1215 405

INTERVIEW: THEIR JOB: 80 WORDS EACH ON...
1. What made you choose the company you work for?
2. What sort of professional training do you take?
3. What do you do on an average day?
4. What is your next step?
5. What advice would you give yourself as a graduate 
considering the experience you have now?

EMPLOYER PROFILE
We think it would be a good idea if 
we include a profile of each employer 
along with;

1. Address
2. Phone number / email
3. 100 word outline of the business
4. HR contact: details of contact
5. HR contact: photo
6. HR contact: quote to answer

What your employee needs to supply What you need to supply

EMPLOYEE PROFILE
1. Name?
2. Age?
3. Employer / position?
4. Uni attended?
5. Course undertaken?
6. What did you want to be when you were 8?
7. Favourite way to relax?
8. Favourite place to eat in Jersey?
9. What’s your favourite possession?

THE SHOOT 
As part of the 
package we send 
you for a photo 
shoot with our 
photographer. 
When you’ve 
been asked by 
your employer, 
email ceri@
factory.je and 
we’ll arrange a 
time and tell you 
how to get to the 
studio, located in 
Waterloo Lane.

GALLERY SPEAKS TO RECENT GRADUATES ABOUT THEIR MOVE 
TO THE WORKING WORLD, WHAT MOTIVATES THEM AND WHAT 

ADVICE THEY’D GIVE TO THOSE THAT ARE NEW TO JERSEY’S 
TOP COMPANIES. WE ALSO CAUGHT UP WITH A RECRUITMENT 

CONSULTANT TO HEAR ABOUT THEIR ADVICE FOR GRADUATES.

R AT E S  A N D  P O P U L A R  B O O K I N G  S I Z E S

Gradu8 is published in April, July and December 
We will contact you in order to arrange who your respondent is and help 

schedule a time for your photo in good time for the 10th of the month 
and ask that accompanying advertisements are supplied by the 17th

EDITORIAL ARTWORK

10th 17th

D E A D L I N E S

I N C L U S I O N  C H E C K L I S T

Target the cream of the crop with 
our tri-annual careers special



To find out more or book your placement in our publications please call Ceri on 01534 81110010
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G O R G E O U S
G I F T  G U I D E

PANDORA RING
Cosmic Star 

£87

PANDORA CHARM
Happy snowman 

£35

PANDORA CHARM
Openwork love heart

£50

PANDORA EARRINGS 
Cosmic Stars stud earrings 

£49

PANDORA CHARM
Christmas teddy bear 

£26

PANDORA CHARM BRACELET
Christmas Bracelet 

Available exclusively from Rivoli Jewellers

ALL ITEMS FEATURED ON THIS PAGE
AVAILABLE AT RIVOLI JEWELLERS
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G O R G E O U S
G I F T  G U I D E

ALL ITEMS FEATURED ON THIS PAGE
MADE BY GENUINE JERSEY PRODUCERS

INSTAGLAM
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12

12
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1
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4

8
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6 20

17

18
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19

15

16Sue’s Fudge (The Chocolate Bar) from £3.50  

The Chilli Kitchen - prices from £3.50

Flamingo by Sunshine Design - £120

Jersey Cupcakes - 4 cupcakes from £10 

Nanette Regan - unframed print from £15 

Rosemary Blackmore - Felt Robin £37

Lavender Hill Cards – lavender bags - £3.99 
 Lavender Hill Cards – handmade - from £3.50

Liberty Rock - prices from £5 to £40

Katherine Cadin - Jersey Lobster £135

Liberation Ale Gift Tube & Pint Glass £5.99

Jersey Cottage Treats - Christmas Cake £24

La Mare Wine Estate - Cream Liqueur £16.95

TG Timbercraft - 6 shot glasses & stand £19.50

Aurum  - Silver La Corbiere Lighthouse £625

Jools Holt - Jersey Cows framed £45

Jools Holt - Martello Tower framed £29.95

La Robeline - La Pomm’thie £22 & £12 for half

Aurum - Silver Jersey Apple crusher £620 Jersey Oak Christmas Tree - £175 

Katherine Cadin - Five Pewter Shells £20-£25

For a full list of stockists and supplier contact information visit www.genuinejersey.com/GGGG

Green Street, St. Helier

Couples Spa Day Getaway

50 mins Rasul Mud Experience for two

45mins stress-busting back, neck and shoulder massage

Fresh Essence Facial
2 hours 30 minutesFull use of spa facilities for the day

Set 3 course lunch in Bohemia restaurant

Glass of champagne (upon departure from the spa)

£130 per person

Rasul Mud Room for Two

This is a must experience! Perfect to share with a friend or partner. 

The private and beautiful chamber, has a domed roof covered in stars. Your 

therapist will prepare the finest Rasul mud for you to take into your seated 

chamber leaving you to lavish mud over the body.

Known for its healing properties the Rasul mud will improve skin texture, 

detoxify and soothe leaving the skin incredibly soft and renewed. Soft music will 

lull you as the gentle jets of steam open the pores allowing the mud to work at a 

deeply therapeutic level.

Cost £65 for two people sharing £45 for one

The Bohemian Light Cream Tea

Plain & Raisin Scones
Served with Strawberry Jam, Jersey Black 

Butter & Clotted Cream
A Winter Berry Cheesecake

Selection of loose leaf teas & Herbal Infusions

£9.00 per person

The Classic Bohemian Afternoon Tea

A Selection of loose leaf teas & Herbal Infusions

Bohemian Tea Sandwiches

Plain & Raisin Scones

Served with Strawberry Jam, Jersey Black Butter & Clotted Cream

A Delicate Selection of Cakes & Fancies

£19.95 per person

 

Energy restoring spa day

Using essential oils to ease away the day’s stress and strains 

the full body massage will bring your mind and body back 

into balance. Gentle facial cleansing leaves the skin feeling 

refreshed and radiant. Your feet will then be treated to our foot 

ritual with cooling mask, nourishing massage and soothing 

paraffin treatment; leaving you feeling completely restored. 

£155Allow 2 hours 30 minutes

Restful Resolutions
Rasul Mud Experience for two

Stress-busting back, neck and 

shoulder massageFresh Essence Facial
Full use of spa facilities for the day

Spa lunch at The Club Cafe

Glass of champagne 
(upon departure from the spa)

Take full advantage of this affordable 

indulgent spa package for only 

£95 each

A Perfect GiftGive Bohemia money to a loved one. Redeemable against any Bohemia meal. 
Bohemia money is available in £25, £50, £75 and £100

the Club Hotel and Spa
Bohemia

Gifts of Choice

call 01534 876 500
buy online

www.theclubjersey.com

We look forward to welcoming you this festive season

Bohemia Restaurant

Saturday Set Lunch for two

£39.90
 

32% 

O
FF

Stay over and enjoy breakfast 

& Bohemia Restaurant dinner

Enjoy the romance & comfort of The Club’s Frette 

dressed feather beds for an evening.

£169Offer valid on stays from Jan through 31st March 2015

GGGG DPS
Double page offer based advertisement 
in the Gallery Gorgeous Gift Guide

PRODUCT STILL LIFE* 
A studio product shoot of products to 
feature alongside your ad.

GALLERY GORGEOUS GIFT GUIDE SPREAD
The spread includes a full page advertisement with a bonus left hand page that allows 
profiling, inluding photography if required, for 6 selected items you’d like to promote 
at Christmas. We simply require the name, a short 10 word description and the price.

A special set of packages for Christmas, the GGGG offers a complete 
pre Christmas promotion for local retailers offering gallery quality at 
market leading rates. 

Gallery is published 11 times per year including a bumper-sized Winter edition published on 
December 1st with more than enough content to tide our readers over until the next edition hits the 
stands on the 1st February. Just one part of this edition is our ‘Gallery Gorgeous Gift Guide’ which 
features six items and a full page advertisement from an eclectic range of local retailers.

Our Gallery Gorgeous Gift Guide has been popular in the last few years so this year we’ve extended 
it to offer an inclusion in October. This allows a three month campaign before Christmas for clients 
looking to promote gifts to shoppers looking to spend their money in Jersey. 

SUPPLEMENTS

F E AT U R E  A N D  I N C L U S I O N  E X A M P L E S

O V E R V I E W



Building on our Gift Guide 
of previous years, our new for 
2015 is the Gallery Christmas 
countdown, offering a three 
month fixed rate package that 
spreads payments over the last 
three month of the year in the run 
up to Christmas, offering extra 
value and a fixed monthly cost for 
budget friendly planning.

G O R G E O U S
G I F T  G U I D E

R AT E S  A N D  B O O K I N G  S I Z E S

W H Y  G E T  I N C L U D E D ?

Package October November December Monthly you pay 
(30% discount)

Actual Value Saving

GGGG1 Quarter 
Page

Quarter 
Page Half page £413 £1,240 £531

GGGG2 Quarter 
Page Half Page Full page  

product feature £649 £1,946 £834

GGGG3 Half Page Half Page GGGG Full Page   
+ product page £569 £1,708 £732

GGGG4 Full Page Full Page GGGG Full Page   
+ product page £945 £2,835 £1,215

Package November December Package Cost Actual Value Saving

GGGG5 Full Page GGGG Full Page   
+ product page £1895 £3170 £1275

GGGG6 Double Page GGGG Full Page   
+ product page £2550 £3790 £1240

The Gallery Christmas Countdown takes place in October/November 
and Winter Edition. The Gorgeous Gift Guide is in our Winter Edition 

Artwork deadlines for October and December are standard Gallery 
deadlines whilst the editorial deadline also serves as the date for 

submission of products and information for the Gorgeous Gift Guide

EDITORIAL ARTWORK

10th 17th

D E A D L I N E S

* £120 premium ** Yes, really. ** May be substituted for non GGGG space by arrangement

• The best production quality of any Jersey print media 
• Relevant editorial sections & advertisement placement
• Strong consumer pull with 100% pickup distribution
• 10,000 editions distributed
• Promotion to online / digital readership
• Campaign support through social media channels
• Potential to promote pan-island to increase reach
• Cuddly toy**

The go-to guide for 
gorgeous gifts



To find out more or book your placement in our publications please call Ceri on 01534 81110012

BUSINESS TRAVEL
Each edition we ask a local industry figure: ‘What’s in the bag?’ as we delve into their 
hand luggage items when travelling for work.
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FREE LUNCH

Jersey born Robbie Andrews is at the forefront of trying to build 
Jersey as the World’s first #bitcoinisle.    Having built his first 
website at  the age of 14, he spent the following 16 years working 
in all areas of tech, covering hardware, network, security, 
strategy, creative & development.  He’s held the position of tech 
director at The Observatory since 2008, bridging the link between 
creative, digital & online.

#BITCOINISLE

Robbie co-founded  Bit.Coin.Je  with 
Jon Day, a site which aims to provide a 
focus point for education and adoption 
of the currencies locally as well as raise 
Jersey’s profile globally.  Here he tells us 
all you’ll need to know to help you better 
understand Bitcoin & Cryptocurrencies:
 
Bitcoin: A Technology, not a Company
As with many new forms of technology, 
there is still a large amount of 
misunderstanding about Bitcoin. 
Hopefully this will allow you get a better 
understanding on the basics, as well as 
see the potential opportunities around 
this technology.
 
Launched in 2009 by an unknown 
developer named Satoshi Nakatmoto, 
this Open Source technology, known as 
a cryptocurrency, sought to reinvent the 
way we transact online.
 
Digital Cash or the Internet of Money?
Bitcoin can be viewed as several things; a 
decentralised network, a protocol & a unit 
of account. The easiest way to understand 
this is that Bitcoin (capital B) is the 
protocol, bitcoin/s (lowercase b) is the unit 

of account (the currency) & the computers 
running the protocol are the network.
 
If you imagine bitcoin as a form of secure 
Digital Cash, the first question usually 
posed is if something is digital, what is 
stopping a user copy their currency and 
then spend it multiple times.
 
This problem is solved by what most 
consider the brilliance of Bitcoin - the 
Blockchain.
 
A Chain of Blocks
Each computer taking part on the Bitcoin 
network has a full copy of a ledger of 
all transactions on the network, which 
syncs in realtime across the network. So 
when someone ‘sends’ Bitcoin to another 
user, what is actually happening is that 
the ledger is updating the ‘ownership’ 
of that particular amount of bitcoin to 
another entry in the ledger. This allows 
the network to complete transactions so 
quickly (within seconds). This transaction 
propagates throughout the network and 
the independently run computers on the 
network confirm whether they’ve seen 
the transaction or not.

So what now exists is a massively 
powerful worldwide network (roughly 
256 times all the top supercomputers) 
that decides on the state of something 
via consensus; if the majority of the 
network agrees something happened, 
then it did.
 
As each transaction ‘block’ is time-
stamped and uses the previous block as a 
basis for its encryption, there is no chance 
that someone can appear and suddenly 
convince the network that they have 
ownership of an amount of bitcoin unless 
it was previously true.
 
What’s the point?
Previously there was no way to send a 
digital amount of value without relying 
on a central trusted body. This is why 
we have banks, as we’d hope they are 
trustworthy enough that when you ask 
them to send some of your money to 
someone else they actually do so. But 
due to this middleman, there is a charge 
incurred as they obviously take a cut. And 
when you look in more detail, unless you 
& your recipient use the same bank, it’s 
likely to go through multiple processors, 
each slowing the process and taking their 
own cut. This complicates further when 
you are dealing with different currencies.
 
What makes Bitcoin different is that there 
is no need for a middleman, because you 
are just transferring ownership of the 
amount and the recipient then has access 
to the amount within seconds, with tiny 
transaction fees.

Nous acceptons bitcoin ici: Jersey: the #BitcoinIsle
Already there has been a movement to 
raise awareness of Bitcoin and to get 
bitcoin accepted by Jersey businesses 
(Tiffin, The Forum Pub & Tib Street 
being a few) which could drive tourism 
opportunities as well as improve the 
ability for Jersey merchants to accept 
payment for goods & services via 
digital means, without using ePOS and 
large online platforms. But for me, this 
focus on acceptance locally has a larger 
purpose. By getting people familiar with 
the technology, we can start looking 
at the further possibilities around 
Blockchain based systems.
 
If you have a system that everyone on 
it confirms when something happens, 
trust of a participant is not needed; it 
is a trustless system. Something either 
happened or it didn’t, depending on the 
majority of that decision.
 

Take a moment to think 
of the bigger picture; 
if the agreement of a 
transaction happening 
isn’t based on a trusted 
body saying it has then 
suddenly we have, in some 
lines of code, the power 
that currently we depend 
on Lawyers, Accountants, 
Fund Administrators, 
Politicians, Brokers, Payroll 
departments, Voting 
Officials etc. to provide.
 
Judging by the furious speed that this 
sector is moving at (this five year old 
currency now has a market cap of $6 
billion), these systems aren’t too far 
away. Jersey has a rare opportunity, 
that by embracing this technology and 
becoming leaders in the field, we can 
be a leading part of the disruption that 
these systems will cause. By doing 
nothing the local service industry runs 
a real risk of being left behind. After 
all horse stable owners thought the 
motorcar would be a fad.
 
For further information on these 
systems, search for Smart Contracts, 
OpenTransactions & MultiSig Escrow

ALX Training Ltd 
www.alxtraining.com

Bearpig - Consultant 
First Floor, 1-3 La Colomberie, St Helier 
  Accepts Bitcoin as payment for their services.
www.bearpig.co.uk

Carpe Diem Accountants Limited
Business Suite 26, 4 Wharf Street, St Helier -
Accepts Bitcoin as payment for their services.
www.carpediem.je

Coin Custody 
Accepts Bitcoin as payment for their services.

El Toro Health & Fitness 
 Accepts Bitcoin as payment for their services.
www.teameltoro.co.uk

Global Advisors Limited
  Accepts Bitcoin as payment for their services.
www.globaladvisors.co.uk

Matt Porteous Photography
First Floor Studios, 1-3 La Colomberie, St Helier 
Accepts Bitcoin as payment for their services.
www.mattporteousphotos.co.uk

Ollie Jones 
Personal trainer - Based at Fitness First 
Accepts bitcoin as payment for his services.

TAG Jersey Limited
Bespoke cloud based development company 
Accepts Bitcoin as payment for their services.

Tib Street
Bath Street, St Helier 
Accepts Bitcoin as payment for their services.
www.facebook.com/TibStreet
 

Tiffin Teahouse
Castle Quay, St Helier
Accepts Bitcoin via handset/app (ask the manager if in doubt).
www.tiffinteahouse.je

The Forum Bar
13 Grenville Street, St Helier
Accepts Bitcoin as payment for their services.

The Refinery
Peter St, St Helier 
Accepts Bitcoin as payment for their services.
www.getrefined.com

Codex DLD (www.codexdld.com) formed from a chance meeting between Richard Rolfe, the former 
headmaster of Jordan Love on King Street. The simple idea that started in a coffee shop has lead to 
over 100 people being trained with digital skills and confidence in just over 100 days!

Richard set himself a challenge last 
Christmas, ‘Instead of watching Star Wars 
1-6 and Lord of the Rings trilogy, I would 
invest the 27 hours learning to code! It 
then occurred to me that at the age of 
51 I had learned a skill that I could pass 
on to those who had missed out on the 
coding revolution...

 

So after their initial chance encounter, 
when Jordan had left the island to go 
travelling he got a message ‘it was 
Richard. He presented me with an idea 
that involved using my previous digital 
experience to help people to learn code, I 
raced back to Jersey, and at the age of 20, 
my Codex adventure had begun!’
 

Other projects and events have emerged 
such as National Coding Week - a 
nationwide awareness event and Jordan 
becoming EU Code Week Ambassador 
for the UK. Not bad for an old man and a 
young kid - let the adventures continue!
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RELATIVE VALUES

Relative Values
HTC One

Home

Codex Red

Meerkat 

Petrichor - the scent you can smell after 
rain falling  on dry ground

Sitting on the beach writing or going for a 
long walk with Catherine my wife.

Parallax scrolling

Hand dived scallops

Chocolate

The Old Station Café

www.nationalcodingweek.com

Raiders of the Lost Ark... It reminds me 
that life’s an adventure

Birds of Prey - Wilbur Smith

New York, New York - Frank Sinatra

My wife, of course!

Garmin Forerunner

MyFitnessPal

Two hour splurge at the gym 
lifting weights

Favourite possession

 

Favourite place in the world

 

Favourite colour

 

Favourite animal

 

Favourite smell

 

Favourite way to spend a weekend

 

Favourite technical/digital term

 

Favourite food

 

Favourite ice cream flavour

 

Favourite restaurant

 

Favourite website

 

Favourite film

 

Favourite book

 

Favourite song

 

Favourite person

 

Favourite gadget

 

Favourite app

 

Favourite things to splurge on

MacBook Air

Sun, good company and adventure

Purple

Penguin

Lavender - reminds me of home!

Anywhere in the sun, where the weekend 
keeps rolling into one eventful adventure

Responsive Design

Sweet potato

Vanilla

Lido in Latvia

There’s too many!

Toy Story because of the nostalgia

The Alchemist - Paulo Coelho

At the moment: Never say Never - 
Basement Jaxx

My mum, she’s my inspiration.

My iPhone 5

MyFitnessPal

FOOD

Richard RolfeJordan Love
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Dr Andrew Mitchell is Consultant Cardiologist in Jersey and 
at Oxford University Hospitals. Andrew has a strong academic 
background centred on medical devices and heart rhythm 
management. He has published over 150 papers, articles and 
abstracts on aspects of clinical cardiology including a leading 
series of practical guides for cardiac procedures. 

Andrew Mitchell
Cardiologist, researcher and digital entrepreneur

Andrew has founded several digital 
health companies in Jersey and advises 
start-ups as well as investors in new 
health technology.

As a consequence, travel is a regular part 
of Andrew’s work, not only within sites 
in the Channel Island and the UK but 
also when travelling abroad to present at 
international meetings.

“The equipment below is all portable 
with great connectivity to allow remote 

assessment and diagnosis of heart 
patients. We have already started 
researching the use of these devices in 
the community in Jersey and last year 
completed a 1000 person study which 
has just been accepted for publication.”

“These devices, coupled with person-
centred health apps will also allow 
patients to start taking more control of 
their medical investigations, diagnosis 
and treatments.”

AliveCor: A hand held heart monitor 
that sits as a case around my iPhone 5. 
It allows me to record a quick heart ECG 
tracing to instantly diagnose a rhythm 
abnormality. Patients can share their 
traces with me from anywhere in the 
world. www.alivecor.com

Stethoscope: Invented two hundred 
years ago and still helpful every now and 
then. Supplements the more accurate 
information obtained with imaging 
devices. [and it looks pretty cool too! - Ed]

QardioArm: A wireless blood pressure 
device that transmits real-time data to my 
smartphone for recording and tracking 
blood pressure measurements. www.
getqardio.com

iHealth Saturation monitor: A Bluetooth 
device that allows me to accurately 
measure and record blood oxygen levels 
non-invasively. Also transmits to my 
iPhone. www.ihealthlabs.com 

iPhone 5 and iPad Mini: neither of which 
I’d be without.  They store the following 
apps:

Argus: A life-tracking application. Records 
distances walked, ran, locations visited, 
as well as a number of fields that you can 
enter to completely log your day. www.
azumio.com 

Medtronic Carelink: A secure website that 
allows me to remotely access the heart 
rhythm data and electrograms of patients 
across the Channel islands with implanted 
devices. Alerts are sent through to me if 
abnormal or dangerous heart rhythms are 
detected. www.medtronic.com

Babylon: A really exciting new video 
application that allows patients to consult 
with a general practitioner or specialist 
over the internet using their smartphone 
or tablet. www.babylonhealth.com

“These devices, coupled with person-centred health apps will 
also allow patients to start taking more control of their medical 
investigations, diagnosis and treatments.”

PEOPLE PROFILES
We pit two different figures from the 
same industry sector back to back for 
comparison.

SECTOR INTERVIEWS
We speak to specialists at the forefront 
of their industry sector and share the 
answers to appropriate topical questions
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Codex DLD (www.codexdld.com) formed from a chance meeting between Richard Rolfe, the former 
headmaster of Jordan Love on King Street. The simple idea that started in a coffee shop has lead to 
over 100 people being trained with digital skills and confidence in just over 100 days!

Richard set himself a challenge last 
Christmas, ‘Instead of watching Star Wars 
1-6 and Lord of the Rings trilogy, I would 
invest the 27 hours learning to code! It 
then occurred to me that at the age of 
51 I had learned a skill that I could pass 
on to those who had missed out on the 
coding revolution...

 

So after their initial chance encounter, 
when Jordan had left the island to go 
travelling he got a message ‘it was 
Richard. He presented me with an idea 
that involved using my previous digital 
experience to help people to learn code, I 
raced back to Jersey, and at the age of 20, 
my Codex adventure had begun!’
 

Other projects and events have emerged 
such as National Coding Week - a 
nationwide awareness event and Jordan 
becoming EU Code Week Ambassador 
for the UK. Not bad for an old man and a 
young kid - let the adventures continue!
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Anywhere in the sun, where the weekend 
keeps rolling into one eventful adventure
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My iPhone 5
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Richard RolfeJordan Love• Appeal to a business audience in a lifestyle format

• A targeted editorial environment in a quality context

• Business profiles with strong visual communication

• Each triannual edition focuses on a theme

• Inclusion in three annual editions for the  

cost of a single page in other print media titles.

Because business needn’t 
be all work work work



To find out more or book your placement in our publications please call Ceri on 01534 81110014

In March we spring into wedding planning. 
Gallery’s annual Bridal Bible supplement was 
conceived to inspire brides, mothers of the 
brides and grooms too, providing new ideas 
and help with the practicalities of planning a 
wedding in Jersey. 

We’ve gained a wealth of wedding knowledge from experts in their field 
through creating the Bridal Bible; from beauty basics to honeymoon 
inspiration we’ve tracked down the best people to help guide you 
through this wonderful time. Our Bridal Bible is published both as a 
Gallery Supplement and Standalone Minizine (mini magazine!).  
Our handy A-Z format means that everything is laid out in easy to absorb 
bite-size information. We’ve tried to make this useful for all ages, so if 
you are being swept off your feet at 16 or have only just met Mr Right at 
81 there should be something to help your wedding go more smoothly.
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Quints of Jersey - 
Wedding stationery design & print 
We want your wedding stationery to be a personal 
choice and not just bought-off-the-shelf which 
is why we offer a bespoke design & print service 
where we can bring all your ideas together and 
create beautiful wedding stationery designs that 
are inspired by you and designed by us! 
Anything is possible.

T: 07797796698
E: emma@quintsofjersey.com
W: Quintsofjersey.com

Jersey Party Booth
Our Photo Booths are a great way to add 
something special to your event. They are ideally 
suited for corporate events, birthday parties, 
weddings, school proms and lots more. Hire a 
Photo Booth from us and your guests will be 
talking about it for weeks to come and have the 
pictures to prove it!

DR Media
We provide a beautiful, modern approach to 
wedding photography & videography - in addition 
to our famous Marryoke videos for something 
a bit different! We pride ourselves on supplying 
quality, creative products and are able to offer both 
standard and bespoke packages to suit your needs. 
For more information contact Danny Richardson.

Vibert Marquees
We offer some of the most beautiful sites on the 
island with outstanding  sea views and picturesque 
settings. Alternatively if you have a suitable private 
site we are more than happy to supply a marquee.

Eden, by Claire
Claire has an incredible eye for style; from her 
o-so-cute quaint jam-jar bouquets to her show 
stopping flower arrangements, this girl can do 
it all. She will guide you through your wedding 
planning; making your ideas come to life. As well 
as her stunning flowers she has lots of beautiful 
unique decorations which will help make your 
wedding the one you dream about!

www.jerseypartybooth.com 

info@drmedia.je
www.drmedia.je
07797960655

T: 482970
E: vibmarq@localdial.com 
www.vibertmarquees.com

T: 734111
18 Halkett Street
www.edenbyclaire.com

Kiss & Make-up
Make-up shouldn’t be a mask to hide behind 
but rather a tool to enhance your best features, 
revealing your natural beauty. This is especially 
true for brides and this is the philosophy that 
makeup Artist Decia swears by.

 A consultation with Decia will expose her keen 
eye for detail as she works with you to create that 
signature look for your big day.

Cooking D’France
Make your dream wedding a reality! With over 
25 years of catering experience, specialising in 
weddings, you wil enjoy a stress free wedding.

We offer affordable unlimited options and with 
your input, we will be able to create the perfect 
celebration.

Experience and enjoy the cooking d’France!

T: 07797 832851
E: decia@kissandmake-up.co
W: www.kissandmake-up.co

T: 07797774585 
E: Cookingdfrance@gmail.com
   Cooking dfrance

 

Bridal Beauty
Prepped, Primed and Polished to Perfection. A 
professional make-up artist and beauty therapist 
team offering bespoke treatment plans. Make-up, 
lash extensions, nails, facials, waxing, massage, 
hen parties and the revolutionary LVL lash 
enhancement treatment. Contact us for a free 
beauty consultation.

T: 07829 886123 / 07797 742903 
E: bbteamjersey@gmail.com
W: www.bridalbeautyjersey.com

www.davidlister-toastmaster.com
www.civilceremoniesjersey.com

 

Civil Celebrant & Toastmaster Services
As an Independent Celebrant, David Lister offers a 
unique service for Jersey. He will help you create 
the perfect wedding celebration, in the location of 
your choice. Or as a Toastmaster he will give you 
complete peace of mind as he gently guides you 
through the day.
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Get in the Zone
Simply focus and follow our list below for 
hassle free wedding strategising.

“Marriage is more than sharing a life 
together; it’s building a life together.”

Your wedding time line tick chart

Plan you engagement party.
Discuss your budget with your parents or look up tips on saving for a wedding. 

Think about themes and colours for your wedding.
Start your guest list.

Choose wedding rings.
Meet with and book your wedding officiant or clergyman.

Select a date and reserve your ceremony and reception site.
Check availability of places to stay for guests.
Hire a wedding consultant if you’re using one.
Choose bridesmaids, groomsmen and ushers.

Meet photographers, florists, caterers and entertainment. 

Order your wedding dress and accessories.
Get a Pinterest account and search for lots of inspiration.

Plan your honeymoon (book any jabs you need and check passport dates!)
Arrange wedding transport.

If you’re planning on making anything start doing it now.
Order your invitations and plan your order of service.

Buy bridesmaid dresses.
Book wedding night.
Arrange venue decor.

Organise a hen party / stag do.
Finalise all details with your photographers, florists, caterers and entertainment. 

Send out your invites.
Purchase any presents for your parents and attendees. 

Select groom’s tuxedo and hire or buy attire for groomsmen.
Write your vows.

Order wedding favours for your guests.
Choose outfits for Mother of the Bride and Mother of the Groom.

Check marriage licence requirements.
Start thinking about your favourite music for the party.

Purchase wedding lingerie.

Meet with your hairdresser and make up artist for consultation.
Book manicure, pedicure and spa treatment to relax.

Break in your shoes.
Buy a guest book. 

Give final guest count to reception venue and caterer.
Start packing for your honeymoon.

Make sure everything fits!
Send you wedding announcement to the JEP.

Write any cheques required for the wedding day.
Arrange for wedding gifts to be transported to your home.

As Frankie says... RELAX. 
Have fun with your friends and family who have come over early.

Start getting snap happy.
Ensure your overnight bag is packed and delivered to your hotel.

Speak to your attendants - check everyone knows what they need to do and when.

Make a gift list and send out your thank you notes.
Make sure everything is sorted out for your name change.

Send wedding cake to anyone who couldn’t make the wedding. 

12 months+ before your wedding

10 months to go

6 months to go

1 month to go

1 week to go

1 day to go

After the wedding

GALLERY PRESENTS: THE BRIDAL BIBLE100 101

GALLERY BRIDAL BIBLE THE DIRECTORY

Quints of Jersey - 
Wedding stationery design & print 
We want your wedding stationery to be a personal 
choice and not just bought-off-the-shelf which 
is why we offer a bespoke design & print service 
where we can bring all your ideas together and 
create beautiful wedding stationery designs that 
are inspired by you and designed by us! 
Anything is possible.

T: 07797796698
E: emma@quintsofjersey.com
W: Quintsofjersey.com

Jersey Party Booth
Our Photo Booths are a great way to add 
something special to your event. They are ideally 
suited for corporate events, birthday parties, 
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talking about it for weeks to come and have the 
pictures to prove it!
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to our famous Marryoke videos for something 
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standard and bespoke packages to suit your needs. 
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but rather a tool to enhance your best features, 
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eye for detail as she works with you to create that 
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Send out your invites.
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Break in your shoes.
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Make sure everything fits!
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Have fun with your friends and family who have come over early.

Start getting snap happy.
Ensure your overnight bag is packed and delivered to your hotel.

Speak to your attendants - check everyone knows what they need to do and when.
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A PERSONAL WEDDING STORY 
CAPTURED   
 

It is a great honour to be asked to photograph someone’s 
wedding day - it gives me the opportunity to capture a very 
personal and special event for a couple and their close family and 
friends. A wedding is such an exciting environment to be working 
in, I’m able to be myself, be creative and quietly capture the whole 
story of the day as it unfolds. 

There is so much detail to document 
throughout the day; the close-up pictures of 
the flowers and the wedding dress; the final 
touches of hair and make-up in the mirror 
as you, the bride, rush out through the door; 
your arrival at the ceremony; the exchanging 
of vows; the sparkling champagne toasts 
and dancing at the reception as the party 
continues late into the evening. 

But what really gets me excited about my 
work? Capturing the moment that your 
bridesmaids see you for the first time in 

your wedding dress, as you burst with 
excitement and all dive in to hug each 
other. Capturing the moment you first see 
each other at the end of the aisle, as your 
proud father looks on, trying to contain his 
emotions. Capturing the two of you at the 
end of the night when you’ve just had the 
best day of your life and you are looking 
into each other’s eyes, sharing that moment 
when life just simply couldn’t be better! 

To help keep all of these precious moments 
firmly locked in your mind, I think it is very 

important to have the day captured through 
a series of real storytelling images that you 
can hold onto for many years to come. As 
you look back through the images with each 
other or with your friends and family, you’ll 
laugh, you’ll cry and you’ll be drawn back to 
the moments that you shared. 

On the day, I will get close to the action 
but in a discreet and respectful way, 
photographing the day as it happens. I 
will listen and observe what’s happening 
around me without intervening or directing. 
I aim to create images which are real and 
atmospheric, which have an intimacy that 
make a viewer feel as if they were there, 
even if they weren’t. 

If you’re interested in making a booking 
or would like to see more of my work, 
please visit www.andylegresley.com

ANDY LE GRESLEY PHOTOGRAPHY

Photographs of 
local couple 
James & Holly 
Milner’s wedding
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Stationery 
Stationery Trends to Spice up Your 
Wedding in 2014.
You’ll want to be sure your wedding 
stationery leaves a lasting impression on 
your guests and sets the right tone. So 
we met up with Vaishali Shah, Managing 
Director of the award winning Ananya 
Cards, to find out what some of the main 
stationary trends will be this year: 

Radiant Orchid 
Pantone’s 2014 colour of the year 
looks set to dazzle the wedding 
scene this year. This charming 
and captivating shade of purple 
is perfect for romantic weddings. 
With flushes of vibrant, satu-
rated pinks, purples and blues, 
expect to see Radiant Orchid 
glamming your stationery.

Back to Nature
This theme will blossom into 
bigger and bolder floral designs. 
The classic floral and rustic 
wedding stationery will take 
centre stage, from romantic 
florals to country garden and 
everything in between. Whether 
understated and refined or bold and bright, 
they will be eye-catching for sure! 

Vintage Luxury
Inspired by the Art Deco era and 
the Great Gatsby, many couples 
are choosing the opulence and 
sumptuousness of the vintage 
style for their wedding. Rich 
in delicate detailing, ornate in 
design or covered in exquisite 
lace, it personifies romance and 
femininity. Adding a sprinkling of embel-
lishments – pearls for a soft romantic glow, 
or diamanté for that eye catching sparkle, 
transforms the stationery into a statement 
piece.

Delightful Damask
Damask’s traditional, intricate 
designs remain classic and chic. 
Their timeless quality appears 
fresh and contemporary when 
given a modern interpretation. 
Combining patterns is also very 
‘now’ and gives a rich flourish to the 
stationery when done with flair.

Making it Personal
Increasingly popular, the 
traditional initialled monogram 
can also incorporate symbols, 
flowers and animals. Embellished 
with crystals, they add that 
special exotic sparkle and 
shimmer. After the wedding, 
it can be adapted for personal 
stationery or almost anything you want!
Your stationery is a fashion statement of 
your wedding; make the right choice!

T
The whole shebang
Three perfect venues for your big day 
Choosing the right venue for your big 
day can prove to be one of the most 
time-consuming parts of wedding plan-
ning. That’s why Seymour Hotels would 
like to propose three perfect venues, all 
with their own unique style to suit all 
budgets and occasions.
 
With its superb, central town location, 
the Pomme d’Or Hotel is able to cater 
for small, intimate weddings or large, 
elaborate celebrations and has recently 
been licensed to host civil ceremonies. 

For more information on planning 
your wedding at the Pomme d’Or Hotel 
call Andreea on 01534 751 372 or 
email on events@pommedorhotel.com 

The Greenhills Country Hotel is a four 
star country house, oozing with rural 
charm. Licensed for civil ceremonies 
and with beautiful, award winning 
gardens, The Greenhills would make the 
perfect setting for your wedding. 

For more information on planning 
your wedding at the Greenhills Hotel 
call Carmelita or Joe on 
01534 481 042 or email on 
reserve@greenhillshotel.com 

The Merton Hotel, just 10 minutes’ walk 
from central St Helier offers a conve-
nient location for your wedding guests. 
We have a selection of function rooms 
to choose from and we even have our 
own private nightclub!

For more information on planning 
your wedding at The Merton Hotel 
call one of our team today on 
01534 724 231 or send your request 
to events@mertonhotel.com 

For 2014 The Seymour Group has created 
a unique package whereby a civil cer-
emony is held in the beautiful surround-
ings of the Greenhills Hotel followed by 
a larger evening celebration within the 
elegant surroundings of the centrally lo-
cated Pomme d’Or Hotel. To discuss this 
package further please contact either one 
of the teams at the Greenhills or Pomme 
d’Or Hotel who will be happy to discuss 
your requirements.

U
Unique location
If you would prefer a truly unique wedding 
venue then a marquee wedding is the ideal 
solution. The team at Marquee Solutions 
can help you to create your dream wedding. 
With careful planning, attention to the last 
detail and in close consultation with you, 
they will provide the essential elements for 
a relaxed mood and magical atmosphere 
for your ideal wedding day memory. Visit 
their website for some wonderful inspira-
tion and make sure you read the fantastic 
testimonials people have happily supplied 
them. These are the guys who go that extra 
mile when you need it most. 
Visit www.marqueesolutions.je or call 
861005 for more information.

V
Videography:
The DR Media videography packages 
provide a modern approach to wedding 
videography; capturing the key highlights of 
your day and edited together in a beautifully 
crafted way. Ensuring that you can relive the 
fun of your wedding time and time again.

The style of video is unobtrusive and relaxed, 
focussing on the natural events of your day 
as it unfolds and incorporating all of the little 
details that make your day unique.

They offer a variety of packages to suit; 
ceremony only, ceremony to evening, full 
day highlights or full day with extended 
footage of the ceremony, speeches and 
guests messages - if you have a special 
request then they can also tailor our 
packages to suit your needs.

You can also opt for fun extras such as an 
engagement photo-shoot at a location of 
your choice, then images from this can then 
be used to create a guest book or we love 
the sound of their Polaroid camera and 
fancy dress box to entertain your guests and 
give them a great keepsake! 

W
Wax Seals
The secret to dream wedding stationary is a bespoke wax seal; it is the perfect final touch to 
your beautiful invitations. When your guests receive their invites and have to gently break 
through a wax seal, the excitement will mount; it's not everyday that you get something so 
special in the post. Also having your own personalise wax seal is just so cool! visit www.
customwaxnseals.net and let the lovely team there help you create yours. Top Tip: ask them 
about their fab peel n stick wax stickers which are super easy to use. 

Y
Yes Please!

You may have seen their stunning set-up at the wedding fayres 
this year, we have total white leather sofa envy! Diamondology 
are creating some beautiful wedding rings this season, from plain 
bands, engraved detailing to bands with a sprinkling of diamonds. 
In their elegant and private Viewing Office in St. Helier you will 
be assured of the highest level of service, where no detail is too 
small. Using their sample library you can try on a myriad of designs 
to be sure you have the perfect wedding rings. Not only that, 
commission your wedding rings before the 30th April 
and enter a draw to WIN your wedding rings for FREE, 
give them a call to find out more.

X
The kiss 
A super quick 
peck looks just 
as awkward as a 
full on snog. It 
may sound silly 
but it really is 
best to practice 
beforehand! 
Top Tip: make sure 
you have a lipstick 
that doesn’t come 
off on him!

Q
Quite spectacular!
Shine bright like a diamond. Did you know some diamonds sparkle more than others? 
It's all in the cut, and no-one knows it better than the Royal Asscher Diamond Company 
who have developed their own signature Royal Asscher cut, considered to be one of 
the most beautiful ever created. Celebrating 160 years this year, Royal Asscher has a 
glittering reputation as master diamond cutters - they were the experts chosen to cut 
the largest diamond ever found, the Cullinan diamond, now part of the Crown Jewels. 
Their unique technique, using stones chosen from the top 5% of rough diamonds, gives 
each Royal Asscher diamond many more facets, enabling it to reflect and refract light 
with even more brilliance and fire than an ordinary diamond. Cut for their dazzling 
beauty, you can see these gems for yourself at Hettich, the only jewellers in the Channel 
Islands to stock Royal Asscher diamonds. After all, if diamonds are forever, it pays to 
follow your heart. 

R
Radiant
Ask the expert: Decia De Jesus, Director of Kiss & Make-up, gives you 
gorgeous gallery brides-to-be her top three tips for looking great on your big day.

SKIN CARE - Nothing matters more than taking care of your skin in the run up to 
your wedding. I always recommend Dermalogica products, which are the leading 
dermatologist-formulated skincare system in the country. A great one to boost your 
skin care regime is their Daily Microfoliant which will leave your skin  smoother and 
brighter.

EYELASH EXTENSIONS - Semi-permanent lashes will give you longer, thicker and 
very natural looking eyelashes that can be combined for different looks from subtle 
and natural to trendy and glamorous. They are also perfect for everyday wear but they 
are ideal for your wedding day and honeymoon and they look stunning in pictures! 

AIR BRUSH MAKE-UP - If you are after a truly flawless and radiant look then 
Airbrush makeup is for you! It is formulated with colour-correcting pigments to 
diffuse the look of imperfections. I love that it is transfer, sweat-resistant and will last 
all day. Its SILKsphere technology provides maximum coverage with a feather-light 
feel.  Also its oil-free, non-comedogenic and hypoallergenic formula means it’s great 
for all skin types.

All these services are available from Kiss & Make Up so for more information give 
Decia a call on 07797 832851

LOCAL SUPPLIER FEATURES
Secure editorial feature space to 
promote your services.

SUPPLIER DIRECTORY
Feature your product or service at a 
competitve rate to all our readers.

BRIDAL BIBLE A-TO-Z
Advice from experts on everything you 
need to know from A to Z!

WEDDINGS SHOOT
Whether dresses or rings, we shoot the 
best the island has to offer.

WEDDING CHECKLIST 
A wedding planning checklist so that 
you don’t forget a thing.

PERFECT EDITORIAL CONTEXT
With the whole publication dedicated to 
weddings, you’re sure to be seen.

F E AT U R E  A N D  I N C L U S I O N  E X A M P L E S

O V E R V I E W

SUPPLEMENTS



space single booking

Full Page in both editions £1350

Photographic wedding profile spread in both editions £715

Half Page in both editions £715

Quarter Page in both editions £375

Bridal Directory (9th page) in both editions £95

In Gallery. 
10,000 editions 

are distributed as 
a bound-in Gallery 

supplement.

The Bridal Bible supplement 
runs at a minimum of 24 pages of 

wedding focused content. 

1 2 3
Standalone. 

In addition, we 
produce bound 

standalone editions.

To ensure we give our clients 
a full year of coverage outside 

Gallery’s peak March impact we 
produce the Bridle Bible minizine.

At events. 
We distribute both 
editions at leading 
wedding events.

Both on island wedding fairs 
and to visitors online and 

in Guernsey, we make sure 
everyone uses it as a reference. 

R AT E S  A N D  P O P U L A R  B O O K I N G  S I Z E S

D I S T R I B U T I O N

The Bridal Bible is published on March 1st 
The artwork deadline adheres to the standard Gallery deadlines whilst the 

editorial deadlines is two day earlier to allow compilation and proofing.
10th

D E A D L I N E S

EDITORIAL

FEBRUARYFEBRUARY

ARTWORK

17th

A supplement and minizine that covers 
the A to Z for brides and grooms



To find out more or book your placement in our publications please call Ceri on 01534 81110016

Places combines Jersey’s best quality property 
focused print title with the only dedicated digital 
property portal. Already picked up in hundreds of 
locations, for 2015 Places will grow its distribution 
to target a new rural door to door distribution list, 
focused on high value properties. 

Places is distributed on the 15th of each month as a property focused 
publication that caters to the home owning, developing and enthusiasts.  
In addition, Places.je serves as the most logical and wide-reaching property 
platform in Jersey, showing properties automatically updated daily from local 
agents’ own websites for accuracy and convenience.

With editorial content including property buying and selling advice, legal 
matters, financing, furnishing and feature property reviews there’s something 
for everyone with an interest in local property whether they’re owners already, 
owners to be or interested in leasing both residential and commercial property. 
Advertising opportunities exist in the form of full page, double page spread and 
banner advertisements as well as supplied advertorial content.

DIRECTORY AND LISTINGS
Featuring contact details for handy 
reference and selected companies that 
offer relevant products and services.

FEATURE ARTICLES
Property focused features centre on 
interiors, developments and architecture.

PEOPLE PROFILES
We profile prominent people in the 
world of property and those undertaking 
interesting work.

FEATURED PLACES
We present current properties on a 
theme for your consideration.

INTERIORS FEATURES
Kitchens, bathrooms, bedrooms and 
those little extras that make a house a 
home.

PROPERTY PROFILES
Whether architecturally interesting or 
just great properties for sale.

F E AT U R E  A N D  I N C L U S I O N  E X A M P L E S

THE BEST PLACE TO FIND A NEW PLACE IN JERSEY

Jersey’s only specialist property magazine & portal  |  #114  |  November 15th 2014

View properties from all 
quality agents 24/7 at

www.places.je

Jersey’s most comprehansive property platform for home buyers and sellers. Use one of these brands and get your property advertised in the right Places, in print and online

A LABOUR OF LOVE
Just a short hop from St Ouen’s main 
arteries, this charmingly contemporary 
yet delightfully distinctive property is 
an ideal nesting point for families and 
professionals alike. 

O V E R V I E W



ST OUEN

£775,000 QUALIFIED

Detached Cottage
3 Parking Spaces
Country Location

South Facing 
Gardens
Highest Quality 

4 2

1 1

£235,000

Q

ST HELIER

1

Stylish purpose built
Immaculate throughout
Balcony
Allocated parking

Property is our content and we aim to be flexible with how each agent displays 
the properties they’d like to feature in their pages. There are certain details 
that we highly recommend are included when providing properties to be 
featured which are shown in the examples above. The grid structure allows 
anything from a single property up to 16 smaller property listings, although 
please bear in mind that the more properties you choose to feature the smaller 
the images and the lesser details you’ll be able to include. Possible multiples 
are 2, 4, 6, 8, 9, 12 and 16. Rates remain the same in 2015 for a third year and all 
annual bookings allow for inclusion in places.je, waiving the £55 per month fee. 

YO U R  I N C L U S I O N  :  P R O P E R T Y  A G E N T S

W E B S I T E  /  A P P  O N LY  I N C L U S I O N

T H E  P L A C E S  L AYO U T

Readers love our simple, 
consistent layouts.  
Agents booking for 

inclusion in Places are 
able to simply send the 
properties they’d like to 

feature to us via email and 
we do the rest, providing 
proofs along the way so 
that you can be assured 

that everything is looking 
just right before the 

magazine is sent to print.

Agent Advertising Grids single 3 issues 6 issues 11 issues 22 issues 

1 Agent Page (2/3 page) £395 £356 £336 £296 With a booking of 22 
editions you are able 
to book 11 pages in 

Gallery at Places rates.2 Agent Double Page (2/3/ page) £595 £536 £506 £446

3 Full Agent Page £395 £356 £336 £296 £296

4 Double Agent Page Spread £695 £625 £590 £522 £495

Places.je inclusion monthly cost

1 Monthly inclusion in places.je / online portal emails / featured print properties £95

Up to 3 High  
Resolution 

Photos

Bed / bath 
/ parking / 

qualification

Price and 
Parish

Up to six 
bullet pointed 

highlights

What agents need to 
supply for each 
included property

Jersey’s mutli agent property 
magazine and portal



To find out more or book your placement in our publications please call Ceri on 01534 81110018

STARTUP

x11

A D V E R T I S I N G  R AT E  C A R D  A N D  B O O K I N G  D I S C O U N T S

Standard Advertising Space single 3 issues 6 issues 11 issues 22 issues

5 Full Page £495 £446 £421 £371 £396

6 Half Page £355 £320 £302 £266

With a booking of 22 
editions you are able 
to place 11 pages of 

property within Gallery 
at Places rates

7 Double Banner £395 £356 £336 £296

8 Banner £295 £266 £251 £221

9 Inside Front/Back Cover £595 £536 £506 £446

10 Inside DPS £695 £626 £591 £521

11 Back Cover £695 £626 £591 £521

12 Directory £65 £59 £55 £49 £49

A N N U A L  P R E PA I D  PA C K A G E S

11 half pages bonus page Gallery Directory Total

rate card cost £2926 £495 £539 £3960
package rate £2926 free free £2926

additional package value £1034

11 DPS banner bonus page Gallery Directory Total

rate card cost £2431 £495 £539 £3465
package rate £2431 free free £2431

additional package value £1034

11 pages bonus DPS Gallery Directory Total

rate card cost £4081 £695 £539 £5315
package rate £4081 free free £4081

additional package saving £1234   

PRESCENCE

SIX HITS EXTRAS

EXTRAS

EXTRAS

x11

x11

Places is A4 in size with standard sizes shown below. 
Advertisements should be supplied as high resolution (300DPI) PDFs or JPGs.

Full Page 
210 x 297mm 
plus 3mm bleed

Double Page Spread 
420 x 297 mm 

plus 3mm bleed
Half Page 

190 x 137mm



A D V E R T O R I A LD I R E C T O R Y

Double Page 
Advertorial 

Spread  
800

words
10 images

Full 
Page
Adv. 
500 

words 
6 images

Column 
Adv.
250 

words
2 images

A space for a whole year? 
Combining an image of your 
business, a write up and logo, 
the directory is a long term 
promotional space that can 
provide a reference point 
all year. It’s amazing what 

people remember when they 
see it every month!

A picture speaks a 
thousand words but 

sometimes we know you 
want to talk.

Advertorials can be supplied 
copy from your inhouse team 
or PR agency. Alternatively,  
images or editorial content 

can be produced by the team 
at Factory. This content is 

then designed in our house 
style and proofed by our 
client to be presented in 

an editorial way within the 
magazine. Rates are the same 
as placement advertising rates 

in Places.

Address 
Address 2 
Phone Number 
Website 
Email

Logo ideally vector or 
300 pixels wide

Image of your product or service

600 pixels x 400 pixels

Company Name 
Use this space to include 60 words about your 
business describing why our readers might want to 
get in touch with you. There is room to say quite a bit 
as you can see. Possibly even a sentence to spare to 
add a bit more information. If you’d like you can use 
a bold statement at the end as a call to action.

Month # Theme

February 116 Bachelor pads

March 118 Garden 

April 120 Flooring

May 122 Interior design

June 124 Renovation

July 126 Kitchen

August 128 Bedroom

September 130 Bathroom 

October 132 Surfaces

November 134 Bespoke

December 136 People

T H E M E S

Each issue is presented on a 
theme that allows us to create 

a structured and engaging 
issue each month. If you have 

ideas for a feature that fits, 
simply let us know. 

Places is published on the 15th of the month 
As we prepare most content for property agent clients we require 

suitable design time to ensure we can proof content back. We 
therefore require images and copy in good time a week ahead of the 

publication date. Supplied artwork may arrive two days later.
* Due to weekends, April, July & September will be the 6th

EDITORIAL ARTWORK

7th* 7th

D E A D L I N E S

Places.je is the only dedicated property portal for Jersey; 
more targeted and with more property with any other 
offering. Responsive and modern with 23 agents’ properties 
updated daily in one place it is the first choice for digital 
forward property search for Jersey.  

Agent Listings: All agents are included in Places with feeds maintained from 
their own sites each week that will be emailed to all matching property searchers 
whenever it meets their requirements. There is a £95 monthly fee.  
All agents advertising within Places magazine receive a free feed. 
 
Advertising: The platform offers both banner and skyscraper advertising slots 
alongside the search that is included on sent emails. The places banner is 
available for £195 per month.

T H E  D I G I TA L  P L AT F O R M  /  W E B S I T E  /  A P P



To find out more or book your placement in our publications please call Ceri on 01534 81110020

F E AT U R E  A N D  I N C L U S I O N  E X A M P L E S

Every year appetite has grown 
in popularity and this year we’ll 
be supplying content to other 
providers too. We get great 
feedback that it’s a useful and 
valued reference tool for visitors to 
the island and locals alike. It flies 
out of Visit Jersey and sits on the 
best kitchen counters too.

NOW IN ITS EIGHTH EDITION, IF YOU WANT JERSEY FOOD, IT’S THE ONLY PUBLICATION TO GET YOUR TEETH INTO

JERSEY’S FOODIE ANNUAL
Appetite stands out from the throwaway tourist 
guides and achieves high retention due to its 
quality, all encompassing nature and lack of 
cover price. With a 20,000 print that caters to 
foodie visitors and locals in a quality editorial 
environment, few other publications offer the 
same platform as Appetite.  This year we’ll also be 
bringing back the six weeks of radio promotion 
for the guide and our clients. We also provide  
table talkers, window stickers and social media 
promotion that we’ll be using to help orchestrate 
competitions and promotions for 2016.

IF YOU’RE A FOOD ORIENTATED BUSINESS PROMOTING YOUR 
RESTAURANT, VENUE OR SERVICE THIS YEAR, MAKE SURE 
APPETITE IS PART OF YOUR RECIPE! 

A PEOPLE FOCUSED GUIDE
Each year we interview local chefs, restaurateurs or 
hospitality professionals to find out what makes them tick. 
Whether tips on eating out or recipe recommendations, we 
get under the surface for our reader! We then let our fashion 
photographer and give let their personalities shine through.

A GUIDE THAT ISN’T JUST ADVERTS
Our aim has always been to create the definitive guide to food 
in Jersey. We include as many options for the reader as possible 
in organised categories with all their relevant information. 
Some guides only feature you if you pay. That’s not our goal. We 
feature all good and relevant foodie destinations.

LOCATION, LOCATION, INFORMATION
We don’t want you to be lost when it comes to food.  We 
therefore ensure that there’s a handy map reference on 
each entry that’s easily cross-referenced with our very own 
Appetite map. We also include all contact details and any 
social media references to help eaters research their targets

THE GENUINE ARTICLES
We’ve always featured the people of Genuine Jersey in our 
guide and each year learn about the organisation’s latest 
members who work with local produce to make amazing 
homegrown products. For both our local readers and island 
visitors, it gives them a great flavour of Jersey, 
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A
S

IA
N

A
S

IA
N

          The home of Jersey foodies. Sign up at www.appetite.je

Gloucester Street, St Helier, JE2 6QR. 
 12-2pm, 6-11pm every day (closes at 10.30pm on Sun-

day)  ¬£20-25  Yes - 70 max  70  smart/casual 
 Children welcome

www.themandarinroom.com

Mandarin Room .......................638010

> Asian Chinese

The chic Mandarin Room with its modern decor 
serves delicious Chinese, Peking and Schezuan 
cuisine, made from fresh local ingredients. The 
gourmet dim sum is always very popular, along with 
the tasty crispy Mongolian lamb.

170

La Neuve Route, St Aubin, JE3 8BS. 
 Mon-Sat 5.30pm- 10:45pm, Sat lunch 12pm- 2.30pm 
 From ¬£12  Yes  80  smart/casual  Children 

welcome
www.theboathousegroup.com/spice-house

Spice House .............................746600

> Asian Indian

Introducing The Spice House, the latest in authentic 
Indian dining headed up by renowned chef, Tony 
Singh. Walking through the doors of the Spice 
House, you will feel as if you have been transported 
to an exotic eatery in India. Having undergone an 
extensive refurbishment, the newest addition to the 
St Aubin restaurant scene is unrecognisable.

173

35 Hill Street. 
 Mon-Sat 12-3pm, 6pm-late.  ¬£15-20  Yes  55 
 smart/casual  Children welcome. Little Thai is a small 

restaurant so may not be suitable for pushchairs.

Little Thai ..................................608808

> Asian Thai

All the classic Thai dishes, with daily specials, as mild 
or as hot as you want it, makes for a great meal out, 
whether at the noodle bar with a view of your food 
being cooked in front of you, or in the more relaxed 
surroundings of the lively restaurant..

168

La Route De St Aubin, First Tower. 
 Everyday 5.30-11pm  ¬£10-20      no dress 

code  
www.lotus-house.co.uk/index.html

Lotus House ..............................878328

> Asian Chinese

Jersey’s longest running Chinese Restaurant, 
established in 1972. Over the years, the lotus house 
has built a good name by serving quality food, with 
unique taste, always introducing different varieties of 
Chinese dishes.

169

4 La Rue de Croquet, St Aubin, JE3 8BZ. 
 5pm-11pm every day  ¬£20.00  yes - 30 max  

50  no dress code  Children welcome
www.newdynastyjersey.com

New Dynasty ........................... 887299

> Asian Chinese

This traditional Chinese restaurant, right in the 
heart of St Aubin’s village serves a mix of authentic 
Chinese and Malaysian dishes along with a few Thai 
classic recipes.

171

Hotel de France, St Saviour’s Road, St Helier, JE1 7XP. 
 Tues-Sat 6.30pm-9.30pm  ¬£30.00  Yes - max 20 
 36  smart/casual  Children can be catered for

www.defrance.co.uk

Saffrons ..................................... 614450

> Asian Indian

With its modern, fresh approach to real Eastern 
cooking, Saffrons is not your ordinary Indian 
restaurant. Linked closely to the hotel’s Ayurvedic 
spa, the restaurant mixes the Ayurvedic philosophy 
of balance in all things with the best local produce to 
come up with a delicious menu.

172

1 La Colomberie Court, St Helier, JE2 4QB. 
 Every day 12-11pm        no dress code  

Children welcome

Spicy Bangkok .........................888744

> Asian Thai

If it’s authentic Thai cuisine you’re after, then you 
simply have to visit us in Colomberie Precinct. Take 
Away is also available with FREE Islandwide delivery.

174

8 Waterloo Street. 
 Lunch 12-2pm, Dinner 6-11.30pm every day  ¬£20-

25  Yes - max 60  70  smart/casual  Children 
welcome

Tamarind ...................................766940

> Asian Indian

Getting rave reviews from diners for its 
contemporary style restaurant, friendly service and 
fantastic food, those in the know have been going 
there since it opened. With dishes all cooked on site 
by the team of Indian chefs.

175

St Peter’s Village. 
 Lunch 12-2pm, dinner 6-10pm  ¬£12.00  yes - max 

100  70  casual  Children welcome

The Star at St Peter .............. 485556

> Asian Chinese

An ideal place for parties, this relaxed local has a 
large restaurant as well as a sunny outside area. The 
Star serves Chinese specials as well as classic pub 
fare, all using local produce where possible The two 
course set menu is very popular.

176

8 Caledonia Place, The Weighbridge, St. Helier, JE2 
3NG. 

 Wed-Sat 12-2pm, Tues-Sat 6pm til late.  ¬£15-20   
   no dress code  

www.unawatuna.je

Unawatuna ................................888430

> Asian Sri Lankan

Unawatuna offers you a warm, relaxed and informal 
dining experience in a Sri Lankan inspired 
environment in the heart of St Helier. Armed with 
his mother’s homemade curry powders (she sends 
them over every 2–3 weeks), Sudu brings a slice of 
Sri Lanka, and the cuisine he loves, to foodies around 
the island. 

177
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LOCATOR
Locate your chosen restaurant or eatery from 
our Appetite featured venues on the maps of 
Jersey and St Helier right here, right now. 

El Tico Beach Cantina ..................................32
Wayside Café ................................................34
Mark Jordan at the Beach ...........................36
Mange Tout ....................................................42
Don Street Deli .............................................44
Moo .................................................................46
Bean Around the World ...............................50
Café Firefly ....................................................54
OH!CAFÉBAR ................................................56
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CafeJac ..........................................................58
Zephyr ............................................................59
Danny’s ...........................................................64
La Cantina ......................................................66
La Siesta .........................................................68
MASH! .............................................................70
Murray’s ..........................................................72
Salty Dog Bar & Bistro .................................74

The Green Olive ............................................76
Candlelight ....................................................78
Dorans ............................................................79
Feast ...............................................................80
Victorias .........................................................81
Wildfire ..........................................................82
The Waterfront..............................................83
Gustul Casei ...................................................84

Atlantic Hotel: Ocean .......................................98
Bohemia ...........................................................100
Sirocco ............................................................. 102
Ormer ............................................................... 104
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The high impact Appetite Main Course package 
includes two full pages about your venue, allowing 
the best restaurants in the island to present 
themselves with maximum impact for a year of 
exposure to visitors and local food lovers. 

On your spread
• Full restaurant write up
• Picture of venue
• Venue details
• Appetite menu
• Half page advert

M A I N  C O U R S E  PA C K A G E

The Appetite Entree package includes a full page 
about your venue. This package offers smaller 
restaurants and those on a budget  a cost effective 
means of getting a large prescence in Appetite to 
our wide audience of visitors and local food lovers.

On your page
• Full restaurant write up
• Picture of venue
• Venue details

Optional Extras
- Chef Shoot&Interview* 
*£295 supplement

Also included
- Optional Chef Shoot&Interview
- Quarter page in Gallery  
   worth £375

81     

R
E

STA
U

R
A

N
T

S

MAP REF

 OPENING HOURS
Dinner from 7pm
seven days a week. 
Sunday Brunch 
from 12.30pm 
throughout
winter

 PRICE RANGE
3 course Table
d’Hote menu £27.50

 DRESS CODE
Smart Casual

DOGS&KIDS
Children welcome

 PARTIES
Yes, up to 180
people. Average 
party set menu is 
£27.50. Room hire 
charges may apply.

 SEATING
180

Grand Jersey’s Victorias restaurant offers creative 
seasonal and local menus in a relaxed, chic and 
informal setting. It provides the perfect brasserie 
experience, from laid back Sunday lunches to 
quality comfort food. Feature lighting and booth 
style seating add to the ambience with some tables 
affording views of Elizabeth Castle.

There are monthly themed evenings and live entertainment is featured 
at the weekends. Combined with the menu, discreet service and the 
setting, Victorias is ideal for a family occasion or dinner with friends. 

With the capacity to seat up to 180 diners for private events, it’s the 
perfect venue for a wedding or company Christmas party.

For any occasion or simply a relaxed dinner for two, Victorias is the 
elegant and understated dining experience at Grand Jersey. 

Victorias is open seven days a week for dinner and for Sunday Brunch 
every Sunday.

Victorias

Reservations

01534 722301
The Esplanade, St Helier
www.grandjersey.com
reservations@grandjersey.com
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E N T R E E  PA C K A G E

Jersey’s foodie annual & 
quality restaurant guide

Package Package Cost

2 Full page Entree £675

Package Package Cost

1 Double Page Main Course £1175



To find out more or book your placement in our publications please call Ceri on 01534 81110022

Appetite packages

1 Main Course Package £1175
1A Main Course Gallery Upgraded £1710
2 Entree Package £675

2A Entree Package Gallery Upgraded £850

Other premium listing spaces

3 Cube Entry £395
4 Double directory listing £195
5 Proofed editorial directory listing £95

Display advertising options

6 Back Cover £1295
7 Double page spread £995
8 Full page advertisement £695
9 Section divider banner £495
10 Right hand cube £395
11 Right hand third of a page £195

S TA N D A R D  R AT E  C A R D  A N D  B O O K I N G  D I S C O U N T S

O P T I O N A L  C R O SS  M E D I A  PAC KAG E S  F O R  M A I N  CO U R S E  /  E N T R E E  B O O K I N G S

MAIN COURSE PLUS PACKAGE

++

ENTREE  PLUS PACKAGE

IN GALLERY IN GALLERYIN APPETITE IN APPETITE

Places is A5 landscape in size with standard sizes shown below. 
Advertisements should be supplied as high resolution (300DPI) PDFs or JPGs.

Full Page 
210x148mm 

plus 3mm bleed Divider Banner 
210x148mm 

Cube
116mm

x128mm 

Third
58mm

x128mm

DPS/Spread 
420x148mm 
plus 3mm bleed

People often like to see their chef profiles in Gallery. If you book a Main Course or Entree 
package we offer the ability to add this to your package at a discounted rate. Main Course 
bookings can add a full page profile at a half page rate and Entree packages have the option of a 
half price column.

With your Entree booking you have the option of 
upgrading to add a column in Gallery at half price.

PACKAGE COST £790 SAVING £197

With your Main Course booking you have the option 
of upgrading to add a full page in Gallery at half price.

PACKAGE COST £1730  SAVING £637

&



S P O N S O R

S P O N S O R  PA R T N E R S H I P S

M A R K E T I N G  S U P P O R T

If you’re looking to reach the island’s foodie population 
and visiting tourists, then Appetite is the place to be seen.

Each year our two headline sponsor packages are tailored to the client in 
addition to the inclusion of premium media space and branding on all 
collateral. Previous sponsors have been Genuine Jersey, M&S and Waitrose. 

Radio campaign
Every Main Course 

package offers a whole 
day of radio promotion. 

In addition to a month of general 
promotion for Appetite, a meal for two 
will get you a full day of promotion as 

part of Appetite’s launch dedicated 
just to your venue.

Support materials
We’ll be distributing 

Appetite table talkers 
and window stickers. 

 
We want Appetite ‘15 to be the most 
visible yet and we’ll be integrating 
your appetite specific offers to get 

eaters acting on them.

Social media support
This year’s daily 
giveaway will
 be online too.

We’ll be using a social media budget 
to place Appetite in front of every 

foodie in the island through Facebook. 
We’ll also be working with clients to 

share offers all year.

Appetite 2015 is published on April 1st
We do so just in time for the tourist season. With a 
month of promotion on the radio during April and 
a gallery theme that will compliment and promote,  
make sure you’re promoted tri-media with Appetite.

EDITORIAL

MARCH

ARTWORK

MARCH

DISTRIBUTION

APRIL
1st 7th 1st

D E A D L I N E S

Appetite sponsorship packages Booking Rate

A Lead Sponsorship Package £2995

To include headline branding on guide and all materials, the back cover advertisement space and 4 pages of editorial 
content on a foodie theme.

B Support Sponsor £1995

To include headline branding on appetite and promotional materials and also the inside DPS advertisement space

1 2 3

Jersey’s foodie annual & 
quality restaurant guide



To find out more or book your placement in our publications please call Ceri on 01534 81110024

O V E R V I E W

F E AT U R E  A N D  I N C L U S I O N  E X A M P L E S

If you’re a local retailer, let Jersey 
visitors and residents know about you, 
your products and your brands.

We believe in local retail. Yeah, you can buy online but we think it’s great to 
look around and actually touch and feel the products you want to buy.  We also 
love cute little guidebooks. Fancy is a pocket sized guide to the places to look 
out for in Jersey. Distributed to hotels and guesthouses and made available 
to the local reader too, Fancy is a guide to all the best products and brands 
available. What about smartphones? We love printed guides but know that 
the future is portable screen based so all content and listings will also be made 
available on our website and mobile site. All this for the price of a one off advert 
for a whole year, in print and online.  We get in all the right places. We produce 
20,000 copies of Fancy and our last edition remained in print longer than 
expected. We’re keeping the print run the same for 2015.

We now have Fancy 
distribution stands too!

VENUE FEATURE DPS
Two pages about your venue with 
sample imagery, editorial profile, brand 
list, location and contact information.

BRAND LOCATOR
We know people brand hunt so a visual 
guide to who stocks what helps people 
find what they’re looking to buy!

VENUE FEATURE PAGES
Complete with sample imagery, 
editorial profile, brand list, location and 
contact information.

HOW-TO GUIDES
Editorial guides to shopping in Jersey, 
what to look out for and how to get tax 
back if you’re shopping to go.

LOCATION SECTIONS 
Just because you’re not in St Helier 
doesn’t mean you’re not the place to go. 
We help those people with hire cars go 
one step further.

SHOP LOCATOR
Let shoppers find you and familiarise 
themselves with how to scoot over and 
grab what they need.



T H E  FA N C Y  F U L L  PA G E  PA C K A G E  -  £ 2 9 5

Combine your Fancy booking with an entry in Gallery’s directory section 
and get a monthly directory advert in Gallery and the annual Fancy guide 
for a package rate. With your full page Fancy package you have the option of 
upgrading to add 11 directory entries in Gallery at half price.

TOTAL PACKAGE COST £565  SAVING £270

Fancy Advertising Options Booking Rate

1 Full page Fancy Package £295

2 Double page Fancy Package £495

Display advertising options

3 Back Cover  100x100mm  + 3mm bleed £695

4 Double page spread  200x100mm  + 3mm bleed £595

5 Full page advertisement 100x100mm  + 3mm bleed £395

6 Inside front / back cover 100x100mm  + 3mm bleed £495

Your guide entry includes:
• Full description & photos
• Stocked brands list
• Opening hours
• Contact details
• Location guide
• Email 

Web address

plus online:
• Full details
• Images
• Map search
• Email linked
• Website link 

 
on a mobile  
and responsive  
platform

IN GALLERYIN FANCY

x11

Fancy 2015 is published on May 1st
We do so just in time for the tourist season. 

EDITORIAL

APRIL

ARTWORK

APRIL

DISTRIBUTION

MAY
1st 7th 1st

D E A D L I N E S

&

The best shopping and entertainment 
guide for Jersey visitors

O P T I O N A L  C R O S S  M E D I A  PA C K A G E S  F O R  F U L L  PA G E  B O O K I N G S

If you’re already signed up to the Gallery directory 
you can add Fancy to your package for just £195



To find out more or book your placement in our publications please call Ceri on 01534 81110026
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Our team of expert career advisers offer free and impartial one-to-one advice 
and guidance appointments, which are available to all Island residents, 
regardless of age, qualification or career stage.

I don’t know what career direction to take, should I make 
an appointment?
Our advisers can offer a guidance appointment to 
explore ideas and options. We also have career matching 
programmes including Adult Directions and Morrisby 
Psychometric Testing. Please see our website for more 
information www.gov.je/careers. 

What career opportunities are there in Jersey?
Our advisers meet with a range of employers on a weekly 
basis to find out about different industries, entry routes, 
and recruitment processes. 

Can you advise me on getting into my chosen career?
Yes, we liaise with both employers and training providers 
so can advise on the local labour market and required 
qualifications, experience and skills.   

Can a Careers Adviser find me a job?
Our role is advice and guidance; we do not place people 
into work but can advise on job seeking strategies. We 
may also be able to direct you to employment support 
if necessary. 

I don’t have a CV and don’t know where to start. 
Careers Jersey produce CV examples which can be found 
on our website, www.gov.je/careers. We can also review 
and advise on CVs during an appointment, however, we 
are unable to type up your CV. 

Can you help with interviews?
We can offer interview preparation advice as well as a 
mock interview to enable you to prepare and receive 
constructive feedback. 

I have just been made redundant, how can Careers 
Jersey help?
We can offer advice on a career change, job 
searching techniques or updating your CV together 
with interview support. 

I can’t decide whether to go to university or enter 
the work place?
Our fully trained advisers can help you to work through 
difficult decisions. 

I want to study but need to stay in Jersey, what are 
my options?
We can offer advice on distance learning options including 
degrees, as well as on-island training programmes. 

Can Careers Jersey help with funding courses?
Careers Jersey do not have access to funding however 
the Student Finance team may be able to assist with 
funding degree programmes 
(please visit www.gov.je/careers).  

Making the appointment
• You can book an appointment by calling Careers Jersey on 
T. 01534 449440 or by emailing: careers@gov.je
• Drop in appointments are possible if an adviser is available
• Appointments can last up to one hour
• For more information on Careers Jersey, please check out our website: 
www.gov.je/careers
• To keep updated with hot career topics you can follow Careers Jersey on:

Facebook: www.facebook.com/careersjersey 
Twitter: www.twitter.com/careers_jersey

Who can have an appointment with a Careers Adviser?

• We see people of all ages from school through to retirement
• It does not matter if you are in work, looking for work or just thinking about 
future plans
• Appointments are available for all individuals regardless of residential 
qualifications
• Appointments are free to everyone

What happens in a careers appointment?
Although Careers Jersey is based on the ground floor of the Social Security 
Department, it is part the Education Department. Careers advice is impartial 
and confidential and takes place within a quiet and private room. 

You can talk with your adviser about anything to do with learning and work, 
but here is what typically takes place during the appointment:-

• Talking about your circumstances
• Helping you focus on what’s important to you
• Helping you identify your skills, strengths and interests
• Identifying your options
• Discussing ways of tackling obstacles
• Discussing job hunting strategies
• Deciding on the right learning style for you
• Helping you work out your next steps
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Hamish Crake
I joined Deloitte as an Associate within the Tax 
Department in May 2014 having graduated with a 
degree in Mechanical Engineering from the University 
of Edinburgh. A career at Deloitte appealed to me due 
to their reputation as being one of the best graduate 
employers, with the opportunity to study towards a 
professional qualification with one of the big four which 
was something I couldn’t refuse.

The professional qualification I have chosen to undertake 
is ACA. I chose ACA as it is one of the most highly 
regarded accounting qualifications in the world alongside 
ACCA and ICAS, and has a structure that allows for a 
good balance between work and study. The courses 
themselves are challenging, but college is interesting and 
engaging and you get to study with people from other 
firms which has been a great way to get to know more 
people from across the island and outside of work.

My experiences within the Tax Department so far have 
been both varied and challenging. Due to the nature of 
the Global Tax environment, the work undertaken within 
Tax is continually changing and evolving. This brings 
with it a constant need to learn and means that no two 
days are the same. I have had the chance to work on a 
wide variety of clients ranging from large international 
companies, to local high net-worth individuals. This has 
been invaluable to my career development, and has 
given me an insight into many areas of industry that I 
might not have otherwise been exposed to.

Outside of the office there are lots of social events to get 
involved with; from weekly five-a-side football matches 
to pub quizzes and end of year parties. Additionally there 
are lots of opportunities to get involved in with charities 
and local community investment which is important to 
Deloitte and it is an active supporter of many events.  

Emily Ashford
I am currently working in Audit after joining the firm in 
August last year. Having gained a degree in Law at the 
University of Liverpool moving into the finance sector 
was a bit of a jump for me, but Deloitte provided the 
learning and support to help me make the transition. I 
am currently studying towards my ACCA qualification, 
which has a great study pattern because I am only 
usually in college for a couple of days per week and so 
the material never becomes too overwhelming and I have 
time to do some additional study in between key topics. 
The qualification itself is internationally recognised and 
respected and so leaves many options available once I 
have qualified, especially within Deloitte.

From the very beginning, the managers at Deloitte 
have given me a responsibility when working on audit 
assignments, yet have guided me every step of the way. 
I have been exposed to several different industries and 
businesses, which has given me a greater appreciation 
and understanding of how a business functions than 
I would have been able to learn anywhere else. The 
range of my clients has varied significantly, from 
large international banks to local small businesses, 
and from engagements lasting up to three months to 
engagements that last for a week. This inevitably means 
that my workload is exciting and interesting, and there is 
always something new around the corner.

When we’re not working, there is a really strong social 
community at Deloitte. On the last Friday of every month 
we usually have an event, which can range from a quiz 
night, to a Deloitte Bake Off, to kayaking in St Brelade’s 
Bay. There are also great opportunities for those who are 
sporty too, including five-a-side matches most weeks, 
rugby and a running team.

TO FIND OUT MORE ABOUT CAREER OPPORTUNITIES AVAILABLE AT DELOITTE, PLEASE CONTACT:
Robert Campbell Manager, Human Resources
Email: robercampbell@deloitte.co.uk
Tel: 01534 824345
www.deloitte.co.uk

Alex Brown
Having relocated from the UK, I was expecting a large 
culture shock when moving to Jersey. However, the 
people I’ve met, the weather and the variety of sporting 
activities I was able to carry out on the island made the 
transition a lot smoother.

I joined Deloitte as a newly qualified chartered 
accountant, having recently obtained the ACA 
qualification. Studying for each exam alongside a full 
time job is hard work, but is extremely rewarding. I 
currently work in the RFRS (Regulatory, Forensic and 
Reorganisation Services) team. After working in Audit for 
three years, I wanted to move into a forward facing area 
of accountancy. 

Since joining the team, the work I have been exposed 
to is extremely varied and has consisted of working on 
insolvent and solvent liquidations, financial due diligence 
assignments, regulatory reviews, and independent 
business reviews.

Having moved from a small firm to one of the largest 
in the world, I have found the greatest difference is the 
amount of resources available at your disposal. The 
number of people within Deloitte that you are able to 
contact and the number of internal services provided 
by Deloitte results in a significant amount of brainpower 
that you are able to tap into. 

Deloitte isn’t just work, work, work. There are a number 
of different social events organised by the firm across 
the year from football, golf, pool and my personal 
favourite, end of month social events.   

Helen Macleod
I have just begun my third year in Audit at Deloitte 
in Jersey. I studied Accountancy at the University of 
Glasgow and so a career in Audit seemed like a good 
place to start. I come from the Isle of Skye, so Jersey 
life suits me just fine! I am currently studying towards 
the ICAS qualification, which although internationally 
recognised, is the Scottish accountancy qualification and 
so is a good fit should I later decide to move back to 
Scotland.

Working for Deloitte provides the opportunity to learn a 
great deal about various sector groups, from banks, to 
private equity, to real estate. Deloitte encourages you to 
work on client engagements from multiple sector groups 
and then specialise in the one(s) that you are most suited 
to. I enjoy working at different client sites as opposed to 
the same office every day, and with different audit teams.

Deloitte encourage you to take on more and more 
responsibility as you progress, from performing 
more complex audit testing, to briefing and guiding 
colleagues in earlier year groups, to field managing audit 
engagements. You have seen your seniors do this before 
you and so know what you are doing (or who to ask if 
not!) when it is your turn.

Aside from working, Deloitte encourage you to take 
on non-audit roles such as facilitating staff training, 
becoming an internal specialist and being involved with 
community investment. There is also a very active sports 
and social club, with our girls team recently winning the 
Jersey Corporate Cup 5km race series!
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Hannah Jacques 
DJ/Producer Self Employed

Describe a typical day at work 
My work isn't very structured at 
the moment, but it goes from 
finding time to produce music on 
my computer at home, networking 
through emails and social media, 
keeping up to date with all 
information on what is going on 
and sorting out bookings, recording 
mixes and podcasts, downloading 
demos and tunes sent from record 
labels, researching the latest 
artists and labels, and playing gigs 
throughout the week.

What do you think are the three most 
important skills to succeed in your 
career area?
The ability to perform as a DJ, to 
mix, find the right music for the right 
gig, and keep up with trends. 
To network... it's WHO you know!
The ability to learn and develop.

Was this something you planned to 
do or did you change direction at any 
point in the past? If so, what was that 
and was it easy to do?
DJing was never a career I thought 
of until I saw Sam Divine play over 
here in Jersey. When I saw her 
play, I had a moment of clarity and 
thought, that is what I want to do, 
so I started looking at ways I could 
get noticed more. I have been an 
actress/singer/dancer and personal 
trainer before a DJ.

What do you love most about working 
in your career area?
The fact that I can make people 
dance, and the reason they are having 
a great time is because of the music I 
am playing. Nothing feels better than 
having a receptive crowd love every 
tune. Also the social side, I haven't 
met any nasty people as of yet.

Are there any negative aspects of 
working in your career area that people 
considering it should be aware of? 
The travelling, the unsociable hours, 
tiredness, you need to be on top 
form whenever you play even if you 
feel rubbish you have to fake it. Also 
being completely paranoid about 
your ears getting damaged. I take ear 
plugs wherever I go. I think everyone 
should wear ear plugs in clubs.

What training / qualifications did you 
undertake for your current role or are 
you currently undertaking?
My only training really was practicing 
mixing (on vinyl back in the day), 

exploring different music, and totally 
immersing myself into everything 
House. Tony Safe who taught me is 
a legend with old school tracks so I 
had a fantastic starting knowledge 
of House. Then I guess you qualify 
when you start to play in front of a 
crowd, and eventually get paid to 
play which makes you a professional.

Is there any other information that 
would be of interest to someone think-
ing of this career? 
It seems these days everybody wants 
to be a DJ, but there is a whole lot of 
talent out there too. Be true to the 
art and learn on vinyl and technics, 
you will have huge respect from 
others if you do. You can start by 
collecting tunes you like, and get free 
digital mixing apps and 
software, and see where 
it leads. Garageband is 
great to have a play at 
production too... there 
are no boundaries 
with music so just 
have a bash.

It seems these days everybody wants to be a DJ, but 
there is a whole lot of talent out there too. Be true to 
the art and learn on vinyl and technics, you will have 
huge respect from others if you do. You can start by 
collecting tunes you like, and get free digital mixing 
apps and software, and see where it leads.

FIND OUT MORE
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How can we help?
The role of the Education Liaison team is to provide an 
effective link between schools, colleges, universities, 
other education training providers and industry.  Being 
part of an independent advice and guidance service, 
our team can provide information to students, parents 
and teachers on careers within a variety of industry 
sectors.  A large part of the team’s role is to deliver 
sessions in schools on a variety of topics such as why 
enter Higher Education, Post-16 options and researching 
universities to name a few. These sessions can be 
delivered to individual tutor groups or up to whole 
year group assemblies sometimes consisting of over a 
hundred students. 

The Education Liaison team also meet with careers 
teachers from across the islands’ schools on a weekly 
basis, these meetings act as a conduit for information to 
be passed from industry into education. The meetings 
can also take the form of a site visit allowing the teachers 
to gain an understanding of the environment these 
businesses operate in. Lastly the meetings are used to 
share best practice and discuss relevant qualifications 
and learning opportunities that would be useful to 
Careers Teachers. 

The Education Liaison team also help to organise the 
Higher Education Fair which attracts over seventy 
universities to the Island every March giving prospective 
students and parents a valuable opportunity to talk to 
Higher Education representatives from the UK, on-Island 
and further afield. The team also support in-school 
careers days and attend conferences outside of Jersey to 
keep up to date with best practice and the ever changing 
Higher Education admissions process. Where possible we 
will always combine these trips with a visit to a university 
to gain an insight into what studying at that particular 
institution is like. 

The Education Liaison team also facilitate sessions 
within primary schools which aim to broaden the 
horizons and raise aspirations. The initiative was 
launched in 2010 with St Saviour’s Primary School being 
the first to take part. Careers Jersey has developed this 
programme to create a fun and engaging dialogue with 
pupils in their last year of primary school. It’s here that 
pupils will form their first clear impression of the world 
of work and further study, because it is never too early 
to be thinking about the future.

University
Many local students choose to enter 
into Higher Education. A degree is a 
requirement for initial entry into some 
careers (e.g. medicine, engineering 
or architecture). A degree course will 
almost certainly have an element of 
vocational study built in, this could 
range from a few weeks spent in a 
work placement right up to a full 
year spent working in industry. These 
experiences not only give students 
an opportunity to sample what it is 
like to work in that industry but also 
help build a variety of contacts and in 
job experience. Students can decide 
to study off-Island, on-Island or via 
distance learning.

Employment
Students can continue to study 
without going to university. A large 
variety of entry level positions 
provide training either internally 
within a company or externally 
with a professional training body or 
provider. These positions allow them 
to earn a salary, gain experience 
and skills that are useful within the 
work place whilst still allowing them 
to upskill. They will quickly build 
a network of contacts within the 
industry that they are employed in. If 
they can find a company or position 
that offers training they could find 
themselves studying qualifications 
that are of a similar level to a degree.

Gap Year
Some students prefer to take some 
time out after their A-levels to 
decide the next step, this can be 
a worthwhile break allowing the 
student to really think about what 
route would benefit them best. 
Giving them time to undertake 
a whole host of activities. Some 
students spend their gap year 
working and saving preparing for 
university, some prefer to travel 
and others undertake volunteering 
to build up new skills and 
experiences. A gap year should have 
a clear structure with identifiable 
achievements. This will enable the 
student to talk positively about 
the experience in an interview and 
demonstrate how it helped them 
grow as a person.
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Jonathan Beaty
Marine Officer Jersey Coastguard, Ports of Jersey

Describe a typical day at work
I’ll start work at 7:00am at the 
Vessel Traffic Services (VTS) tower. 
We use equipment and information 
to build up a clear traffic image 
of the day’s shipping movements 
and promulgate and broadcast 
information that will be useful to 
anybody within the ports, at sea or 
approaching Jersey. We control the 
movement of commercial shipping 
and leisure traffic within the Island’s 
ports and VTS area. I often describe 
my job as being like Air Traffic 
Control but for shipping.

What do you think are the three most 
important skills to succeed in your 
career area?
You have to be spatially aware to 
ensure the safety and efficiency of 
navigation. 
You have to be proactive, spotting 
situations and resolving them before 
they turn into incidents. 
The ability to asses, plan and act 
often on the spur of the moment.

Was this something you planned to 
do or did you change direction at any 
point in the past? If so, what was that 
and was it easy to do? 
I've always had an interest in the 
sea and boating. The Sea Scouts, 
learning to sail, and fishing out of 
Bonne Nuit on my dad’s boat gave 
me a great introduction to the sea. I 
spent eight years in the army which 
gave me a good background in 
communication skills and I built up 
my knowledge of the sea through 
working in boatyards, watersports 
businesses and Jersey's Marinas 
before moving to the Coastguard 
around ten years ago.

What do you love most about working 
in your career area? 
No two days are the same. There is 
a great deal of variety in the tasks 
that we undertake and there is always 
something to see from the VTS tower. 
Having responsibility for and helping 
to save lives at sea and around our 
coast is very rewarding leading to a 
great deal of job satisfaction.

Are there any negative aspects of 
working in your career area that people 
considering it should be aware of? 
We have to cover 24/7 which means 
working a rotating shift; four days 
on and four days off. I do two 12 
hour days which includes a two 
hour break, followed by two 12 hour 
nights with a one hour break. This 
can lead to fatigue and is not great 
for your social life as you are often 
working evenings or weekends.

What training / qualifications did you 
undertake for your current role or are 
you currently undertaking? 
Previously we did all of our training 
in-house however we have all 
recently undergone training to 
internationally recognised standards 
(V103) which would enable us 
to work at any VTS worldwide, 
after taking a local knowledge 
examination. This has involved 
training at the Port of London 
Authority and a steady stream 
of courses and examinations 
over the last year.

Is there any other information that 
would be of interest to someone think-
ing of this career? 
Working at the Coastguard has been 
a great experience for me and I think 
I'm part of one of the best teams 
within the States of Jersey. We now 
have a robust recruitment, selection 
and training process which has led to 
a high calibre of staff who all have the 
opportunity for career progression.

FIND OUT MORE
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Gemma Rawlings
Recruitment Consultant

Gemma partners with her candidates 
with boundless energy and knows 
everything there is to know about 
securing your first job, including 
how to create a stand out CV and 
excel at interview. An Ebay shopper 
and seller, we nearly lost Gemma 
to sunny Melbourne (she spent 
four years there) but our gorgeous 
Jersey girl couldn’t resist the pulls 
of Havre-Des-Pas. Gemma’s top CV 
writing tip is to include a section on 
achievements; think of what you are 
most proud of in your career to date 
both inside and outside of work. 

Jo Le Couilliard
Director

Jo is a professional recruitment 
expert who loves finding that perfect 
fit for her candidates and clients. 
She’s a bit of a perfectionist, who 
gets up before the world wakes up to 
go running on the north coast, and 
when she’s not running or recruiting 
you’ll find her bending at Bikram 
yoga. Jo’s top tip for job seekers is 
to research, research, research! Read 
the job description, find out as much 
about the company as possible and 
be enthusiastic.

Carly James
Recruitment Co-ordinator

Carly is the first person you’ll meet 
when you visit Park and she’ll 
welcome you with a beaming smile. 
She manages all enquiries into 
Park, takes care of all recruitment 
administration, acts as the Park 
‘IT go-to’ and, when time permits, 
squeezes a spinning class into her 
lunch break. Carly recommends 
that school leavers and grads make 
the most out of Saturday jobs and 
extra-curricular activities to develop 
general skills. She also recommends 
you record everything so examples 
can be pulled out on applications 
and in interviews. 
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Park has been helping shape careers in Jersey for over 35 years, combining a passionate, 
friendly, honest and professional service to help find job seekers that perfect new role. 

When you register with Park you will meet one of their 
experienced consultants who will spend time getting 
to know you and your CV, listen to what you want and 
partner with you to find the right job for you. With the 

local job market on the up, we caught up with the Park 
girls to find out their top tips for helping you to secure 
your dream job.

Toni Bracken
Director

Toni is Park’s noisiest but happiest team member. A boot 
camp, fake eye lash wearing, sea swimming junkie, she 
has worked in the local recruitment market for years and 
just loves meeting people and finding them their perfect 
job. Toni recommends going to university to boost 
prospects. With job opportunities for graduates at a five-
year high there’s never been a better time to return to 
Jersey armed with a degree!

Carol Dwyer
Accounts Manager

Glamorous and chic with an eye for detail, Carol is Park’s 
own Carol Vorderman, there is nothing she doesn’t know 
when it comes to numbers, vowels and consonants. Carol 
looks after the Park accounts, pays all Park  temps and 
generally keeps the team in check! Carol suggests you 
read and re-read your CV and covering letter to ensure 
there are no spelling or grammatical errors before you 
send it to potential employers. 
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Between September and May around 
100 students experience directly the 
trials and successes of running their 
own company under the guidance 
of mentors from the business 
community. Each student will 
assume a role within the company 
– e.g. Managing Director, Sales & 
Marketing Director, Finance Director 
etc. - including deputy roles to each 
directorship.The teams are mixed 
from all of the island’s secondary 
schools so that students will be 
working with people they may not 
know.

Find out more about these schemes 
at www.gov.je/careerplanning or by 
contacting: careers@gov.je

How can we help?
Stage 1 
Years 10 & 11 
(14/15 years)

Trident Work Experience two/three 
week placements between Feb and 
July (depending on school) and in 

Oct (Victoria College)

An introduction to the experience of 
work. Students spend two or three 
weeks of curriculum time out of 
school and in the work place. At this 
stage most have never worked so the 
concept is totally new to them - the 
aim is to give them a chance to see 
what different working environments 
are like, instil a work ethos and start 
to develop basic life/employability 
skills. Whilst they are in the work 
place they can learn all of these for 
themselves [by doing them] rather 
than being told what is expected of 
them in a classroom setting – which 
is never as effective.  

Find out more at www.gov.je/trident 
or by contacting: trident@gov.je 

Stage 2 
Years 12 & 13 

(17/18 years - 6th form)

Institute of Directors/Chartered 
Institute of Marketing/Jersey 
Construction Council Work 

Shadowing schemes (placements 
usually during the summer break) 

Involves a rigorous competitive 
application process for students.  
A panel of business professionals 
critique the covering letter, CV 
and interview performance of 
students before recommending 
them to ‘shadow’ a senior business, 
marketing or construction 
professional for five days.  The aim of 
the scheme is to allow young people 
to appreciate the skills required for 
these professions and to experience 
a realistic job application process.

Young Enterprise 
Company Programme 
(17 years, lower 6th form)

Work Related Learning Team:

For more information about the schemes: 
www.gov.je/careerplanning

Information about the

As an employer, why should I employ an 
undergraduate for the summer?

Benefits to Employer
Recruitment: meet and trial prospective, high 

calibre, local employees

CSR: introduce local undergraduates to the 
professional opportunities available in Jersey

Funded: small businesses and charities can 
apply for a grant

Staff development: an opportunity for existing 
staff to develop mentoring skills

Fresh ideas: undergraduates can provide a new 
perspective of your business

As an undergraduate why should I apply to 
the Jersey Undergraduate Internship scheme?

Benefits to Intern
Career insight: gain an understanding of the world 

of work within a specific industry 

Skills: develop employability skills for when 
you graduate

Fund studies: an opportunity to earn money to 
assist with the costs of your study 

Networking: a chance to build relationships with 
potential future employers

Practical application: to understand how academic 
theory is applied in the workplace

Reliable/Flexible/
Responsible
Young Enterprise – you will commit 
around 4 hours per week between 
September and May. You will 
assume a Director’s role within 
the company and be responsible 
for completing the associated 
tasks.

Work Shadowing – arranging 
the initial interview, attending 
meetings with your manager, 
making sure you’re dressed 
appropriately and being well 
prepared.

Self-Confident
Young Enterprise – during the 
course of the scheme you will 
work with a variety of people 
including your business advisers, 
customers, your bank and 
suppliers of your products or 
services.

Work Shadowing – the application 
includes attending a panel 
interview with constructive 
feedback – a good way to build 
your confidence for the real thing.

Good Team Worker
Young Enterprise – working in a 
team of 16 other students from all 
of the island’s secondary schools. 
You may be working with people 
you don’t know at first and 
sometimes with people who are 
not your friends – just like real life!

Problem Solving/
Decision Making
Young Enterprise – helping your 
team to run your own company 
will throw up plenty of decision 
making and problem solving 
opportunities.

Able to use Initiative
Young Enterprise – as a Director of 
a YE company, showing initiative 
to deal with issues and challenges 
will be part of your role. 
Work Shadowing – doing plenty of 
research and being well prepared.

Organise/Prioritise/
Time Management
Young Enterprise – as a Director 
of your YE company you’ll be 
required to meet deadlines – 
at the same time you need to 
organise your academic studies 
effectively.  

Work Shadowing– doing plenty of 
research and being well prepared 
for your interview and placement.

Good Communication
Young Enterprise – communication 
skills whether they be verbal, 
written, formal or informal – there 
are plenty of opportunities to 
practice and refine these skills with 
people from all levels.

Work Shadowing – develop your 
communication skills during 
the application process which 
includes a panel interview and 
during your placement where you 
may be speaking to other senior 
managers and clients.

Business Awareness/
Customer Care
Young Enterprise – running your 
own company enables you to see 
all aspects of a business including 
customer service.  

Work Shadowing – by sitting 
alongside a business leader you 
will have a first-hand insight into 
the skills and attributes required 
to lead a successful company. 
If you ‘shadow’ a Marketing 
or Construction role you will 
appreciate the challenges and 
rewards of that business.

Applied Use Of Number
Young Enterprise – work out costs 
and profit margins, understand 
value for money, purchase and 
supply, working to a budget. 

Work Shadowing – experience 
first-hand from practitioners 
the realities of business 
finance management.

What skills and attributes will my employer expect 

of me when I start work – and how can I evidence 

them by taking part in the Post-16 schemes?

Direction is the official publication of Careers 
Jersey. Acting as the official programme to the 
Jersey Careers Fair / Jobsfest it also remains 
current all year round featuring a wealth of 
careers advice, useful contacts and information 
as well as individual career case studies covering 
a vast cross-section of career paths.

The perfect medium to represent your business when looking to recruit fresh 
talent, Direction magazine is distributed to all local students who are leaving 
education during the year of publication. As well as all of the advice and 
guidance they need provided directly from Careers Jersey it also features a 
whole host of individual case studies covering all manner of career paths from 
anaesthetist to zoological keeper and almost everything in between.

Let jobhunters know what it’s like to work with you in 2016. 

ADVICE AND GUIDANCE STEP BY STEP CAREER GUIDES

CORPORATE CASE STUDIESCORPORATE CASE STUDIES

CAREERS JERSEY EXPLAINED

RECRUITMENT FEATURES

O V E R V I E W

F E AT U R E  A N D  I N C L U S I O N  E X A M P L E S



As part of your booking in Direction you 
have the opportunity to editorially profile an 
employee.

This enables your company to communicate what it means 
to work for you and more about your industry. Whether 
it’s a director, a new recruit. or someone in a lesser known 
department, we welcome variety. Careers Jersey are keen to 
offer readers the opportunity to read about as wide a variation 
of job roles as possible.

This year’s shoot theme is ‘work hard, play hard’ 
and we’re asking respondents to bring a prop that 
communicates a bit of their personality! Whether it’s 
a fishing rod, model plane or hula hoop!

Display advertising options Booking Rate

1 Full page 210mm x 297mm + 3mm bleed £1395

2 Double page spread 420mm x 297mm + 3mm bleed £1795

3 Half page  190 mm x 137 mm £695
4 Inside front/back cover 210mm x 297mm + 3mm bleed £1595
5 Back Cover 210mm x 297mm + 3mm bleed £1795

Advertorial Placements

6 Double page Advertorial including respondent photo shoot. Up to 1200 words £1895

7 Section Sponsorship/though leader column 400 words to include expert advice on an area £695

Direction 2016 is published in January 2016
The publication will be distributed by Careers Jersey 
to all graduates through their network and also to 
all attendees at the annual Jersey Skills Show in 
September. 

EDITORIAL ARTWORK DISTRIBUTION

JANUARYNOVEMBERNOVEMBER
23rd 30th 1st

D E A D L I N E S

R AT E S  A N D  P O P U L A R  B O O K I N G  S I Z E S

D I R E C T I O N  I S  A L L  A B O U T  P E O P L E

Direction is distributed year round by Careers Jersey to jobseekers, 
graduates and career switchers in addition to being the publication that
serves as the official companion to Careers Jersey’s events programme. 

Jersey’s Annual Careers Guide



To find out more or book your placement in our publications please call Ceri on 01534 81110028

Grown from the Jersey Higher Education Fair 
programme, Reach is published by Factory in 
association with Careers Jersey and targeted at 
those considering their options for further education.

Jersey students achieve some of the highest A level grades in the 
country with a higher proportion continuing to further education 
than anywhere else in the UK. The Jersey Higher Education Fair in 
an opportunity for universities to present their courses to students 
entering Higher Education, showcasing facilities, courses and 
opportunities. 

If you’re looking to attract Jersey Students looking to 
continue study, reach is designed for you.

O V E R V I E W

ADVICE AND GUIDANCE STEP BY STEP CAREER GUIDES

CORPORATE CASE STUDIESCORPORATE CASE STUDIES

CAREERS JERSEY EXPLAINED

RECRUITMENT FEATURES

F E AT U R E  A N D  I N C L U S I O N  E X A M P L E S



Jersey students are 
an attractive group to 
attract for a university. 
Strong academically, 
the Jersey school leaver 
adds valuable numbers to 
quality courses.

Whilst distributed all year, 
Reach acts as the official 
programme, a printed guide to 
the event, distributed to every 
student.  Following enquiries 
from participating Universities 

last year, this year there are  
opportunities to further promote 
your courses or services to 
Jersey students in the guide at a 
competitive rate. 

Reach 2015/6 is published on March 12th
The publication will be distributed by Careers Jersey 
to all graduating six formers through the school 
network and also all attendees at the annual Jersey 
Careers Fair.

EDITORIAL

FEBRUARY FEBRUARY

ARTWORK DISTRIBUTION

MARCH
24th 24th 12th

D E A D L I N E S

Display advertising options Booking Rate

1 Full page 395

2 Double page spread 695

3 Half page 295
4 Inside front/back cover DPS 495
5 Back Cover 595

Advertorial Placements

6 Full page Advertorial including respondent photo shoot 495

7 Double page Advertorial including respondent photo shoot 695

8 Directory 95

R AT E S  A N D  P O P U L A R  B O O K I N G  S I Z E S

W H O  U S E S  R E A C H ?

Reach: Take your education 
to the next level

Clients last year included Falmouth, Jersey Institute of Law, The Bachelor of Nursing Degree Programme, Buckingham University, Jersey 
International Business School, Highlands College, The NTU Law School, Portsmouth University, Yummyjobs, Laureate International 
Universities, One Study Training, Nottingham University, The University Of Winchester and Capita 



To find out more or book your placement in our publications please call Ceri on 01534 81110030

ARTWORK If you're sending artwork in for publication it 
will ideally be a print ready PDF or 300DPI CMYK JPEG. 
Artwork measurements are shown on the relevant pages.

BANK DETAILS
Please email accounts@factory.je if you need to make a 
payment and we’ll furnish you with our BACS details by 
return to make sure there’s no bank errors!.

BOOKING
We accept bookings by email or by phone as long as 
we're able to obtain written confirmation, digital or 
physical prior to publication. Booking can take place up to 
the artwork deadline for supplied artwork and up to the 
editorial deadline if artwork is to be created and proofed.

CONTACTS
We’re only a small team but our Mums would say we’re 
perfectly formed. When you talk to us you’re talking to 
the person working on your account, no matter what 
function. For sales, your first port of call is Ceri Baker, 
our Account Director on 01534 870082. For design and 
production please speak to Russ Atkinson on 01534 
870268. For anything else please call Ben Davies on 
01534 870185

DEADLINE POLICY
We publish over 25 publications a year and there is always 
a deadline looming! To help us provide the best service 
to clients we schedule editorial deadlines, and supplied 
artwork deadlines that allow us to create designs and 
proof them back to clients before the critical hour. For 
gallery and places we publish religiously for distribution 
on the 1st/15th of the month. Our long suffering printers 
therefore need our files a week before that. That means 
that we set the artwork and editorial deadlines to allow 
us enough time to construct the magazine. Your timely 
help in getting us your content on time to meet them is 
enough to get a hug from any staff member.

DESIGN
Fear not, if you only have Microsoft word and pictures 
from the Internet, we can help. At factory we help brands 
without ad agency support create professional standard 
artwork for use in our publications. Better still, as long as 
we can work to get a design approved in less than three 
revisions there is no cost, it’s included in your booking fee. 
Other projects are charged at our hourly rate. Completed 
artwork should be emailed to artwork@factory.je

DISCOUNTS
We have structured discounts for multiple bookings. In 
most cases three placements receive a 10% discount, 6 
placements receive a 15% discount and annual bookings 

a 25% discount from individual placement rates. In 
addition we offer a further 5% discount for pre payment 
of packages. 

DISTRIBUTION
We pioneered the 'reader pull' distribution model in 
Jersey. Our network of stands across the island and 
retail and coffee shop network mean that wherever 
and whenever you have a break in your day factory 
publications shouldn't be far away. We have stands in 
50 locations and distribute to another 250 by hand.  
Gallery is distributed 11 times a year on the 1st of each 
month apart from January. Our December 'winter 
edition' covers both December and January each year. 
Places is distributed 11 times a year on the 15th of 
each month besides December. In addition to stand 
distribution, Places is distributed to a list of the 1000 
premium Jersey post code addresses. Appetite and 
Fancy are distributed annually around Easter. In addition 
to distribution to all island hotels and restaurants and in 
great volume through Jersey Tourism all year for tourists, 
the guide is also a valuable local coffee table reference 
for Jersey residents. Other guides If you're in need of a 
copy of any factory publication or you're a venue that's 
run out you can email our distribution staff at delivery@
factory.je and they'll pick up the message and get them 
to you ASAP.

DODGEBALL
The Gallery Dodgeball Tournament Is back 
for 2015, raising money for The British Heart 
Foundation. Give us a call to learn more

EDITORIAL POLICY
The editorial policy of all our publications is one that 
takes an educated, non stuffy modern approach to 
journalism. Mild irreverence combined with a tongue 
in cheek informed opinion mean we like passionate 
journalists who can articulate traditional media reporting 
with a pinch of salt and pepper. When we established 
Gallery it was our belief the wider readership for Jersey 
media would embrace a media vehicle that was less 
'establishment' than those that preceded it. Hopefully 
100 issues down means a couple of people are with us.

EVENT COVERAGE
We cover events at no cost for any client on our rosta 
for inclusion in the events section of Gallery or relevant 
Places edition / online. Non clients may pay a nominal 
£195 charge to cover the cost of the photographer and 
a half page events space. If you would like a copy of the 
photos you are welcome to use them after the magazine 
is released as long as there is a credit.



FAQ: A to Z

>

FORWARD FEATURES
We arrange a list of themes in December each year 
for the following year. Themes and editorial guides are 
available on the relevant page for each publication. 

FRANCHISES
Factory is based in Jersey, CI and operates its titles 
under franchise in Guernsey and the Isle of Man. For 
information on becoming a gallery franchisee email 
franchise@factory.je

HOURLY RATE
For client work our hourly rate for consulting and brand 
development is £85 per hour, charged in 20 minute 
increments.Artworking existing designs or simple 
rearrangement is charged at £50 per hour. 

INTEREST
Our terms are payment on publication. We give 30 days 
grace and then add a 2% PCM charge that we incur from 
our credit provider. We’ll give you a reminder by email 
every 30 days you’re overdue but after 90 days we 
have to pass it on to a debt collector. We’re only a small 
business and can’t afford to wait longer than that!

INTERNET
Each title has a presence online. Whether a presentation 
of the content or an extra proposition such as our market 
leading www.places.je portal. We have some new activity 
in the pipeline for 2015. Look our for further news in our 
publications throughout the year. 

LISTINGS 
Yes, we’d be happy to include them! We try our best to 
include all relevant companies in editorial content and 
listings, whether news and events in Gallery, the blue 
page in Places or venues in Appetite. Send them over to 
editorial@factory.je

LOCATION
We’re at 10 Minden Street. Imagine you’re turning into 
Minden Place car park but turn one building earlier. 
Preferably on foot rather than in your car....Come in, 
come upstairs. High five, you’re here! We better get 
some coffees....

PAYMENT
We favour payment by BACS but cheques are fine too 
if you’re old school. We are also able to offer clients to 
ability to spread the cost and pay by direct debit through 
our Gocardless payment processor or Paypal.

PLACEMENTS
We offer work placements through Project Trident, The 
Undergraduate internship scheme and, if we have the 
time and resources, to undergraduates and postgraduates 
looking to gain some experience. 

PLATO
Is our office dog. If you’ve not been to see us before, he 
may bark. Fear not, he’s just getting old and grumpy. He’s 
really extremely friendly. You’ll see the tail wag and realise 
he’s all mouth and no trousers. Dogs in trousers. Weird.

RALLY
GalleryRally8: San Sebastian takes place  
in September this year. Learn more at 
www.galleryrally.com

SILENT DISCO
You may have experienced our Gallery 
silent disco at JerseyLive or private 
parties over the last few years. If you’d 
like to hire it for a private event it costs 
from £150. All information is available 
at www.gallery.je/services/silent-disco

STUDENT ART AWARDS
We’re proud to support the arts and the 8th Gallery 
Student Art Awards will take place this summer. visit 
gallerymagazine.co.uk/art

TEAM
If you’d like to work with Factory as a freelancer or 
contributor, we’d like to hear from you. We’re looking to 
build our editorial contributor rosta this year with new 
plans in mind.

ZERO1. 
is the name you’ll see written on our building. They’re our 
housemates and the brains behind some incredible home 
automation, shown in the showroom we’re lucky enough 
to use as our lobby. Pop in to see us and we’ll show you 
how it all works. We can ply you with coffee and have a 
chat about life, the universe and everything.

If you have any other queries, just get in 
touch with us using the details overleaf. 
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01534 811100   |   email: hi@factory.je  |   www.factory.je
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“The Factory team are 
brilliantly creative and we've 
found them great to work with 
– not to mention their massive 
market reach which we have 
successfully benefited from.”
Stephanie Seymour 
Seymour Group

“Factory has created our 
annual Direction magazine for 
the past few years and last 
year developed a new and 
exciting brand identity for our 
Higher Education Fair as well 
as designing all our literature 
and marketing material for the 
event. We’re delighted with the 
quality of everything produced 
and the helpfulness, flexibility 
and professionalism that all 
the team showed us along the 
way. We’ve had some tough 
deadlines to meet and they’ve 
never let us down. They are 
a pleasure to work with and 
we couldn’t recommend them 
enough.”
Sophie Winter 
Careers Jersey

“We just love the Gallery guys 
- a first class group of young 
professionals that deliver every 
time. They're a stylish group 
producing a stylish mag (that a 
stylish shop would want to be 
part of) - if profile is important 
it's best to stick with Gallery.”
Lesley Baudin
Manna

“When looking to advertise 
we use Gallery for a number of 
reasons. First and foremost it 
is Jersey’s leading publication.  
The magazine attracts a diverse 
readership which runs hand in 
hand with the many different 
services The Club Hotel, 
Bohemia Restaurant and The 
Club Spa offer.”
Tim Phillips
The Club Hotel & Spa / 
Bohemia  Restaurant

“As part of our annual 
advertising package in Places 
magazine we’ve had several 
fantastic looking property 
profiles from which we’ve 
had a great response. This is 
a glossy magazine that really 
works for us - and the team at 
Places are always giving us lots 
of fab extra coverage. Savills 
have a very high standard of 
imagery use - and Places and 
Gallery showcase those pictures 
perfectly. Being able to offer 
our clients a property profile 
is a massive selling point for 
us when we’re undertaking an 
instruction, we’ll definitely be 
signing up for 2015!”
Geri O’Brien,  
Savills


